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PURPOSE The purpose of this study was to understand the current market trend for
golf apparel rental services and to present basic data to revitalize the golf apparel

rental service market and prepare continuous growth plans. METHODS The following
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rental (EHX4)," "golf apparel +

keywords were selected for data collection: "golf wear + rental (21E)," "golf wear +
rental (2)," and "golf apparel + rental (C104)." The analysis
period was limited to two years and seven months from January 1, 2020 to July 31,

2022, when COVID-19 began. The analysis was focused on the top 60 keywords to

Key Words

Golf apparel rental,
Rental service,

MZ generation,
Big data

simplify the network. RESULTS Various keywords were extracted through text mining,
TF-IDF, connection centrality, emotional analysis, and semantic network analysis of big
data analysis. These were then categorized into four factors: “golf apparel rental service,

“self-expression and authentication, “sharing economy,’and “emotion.” CONCLUSIONS
The results of this study show that young golfers are unreluctant and are generally

"

positive in renting golf apparel. Therefore, if the growing paradigm of the consumption
behavior of MZ-generation golfers is recognized and analyzed and the requirements
are continuously satisfied through various strategies, there will be a higher possibility
to help expand the golf apparel rental market.
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Table 1. Analyze data information
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0% 93} ulo]s)
Al Xé stolom, 1 of

oA HlolH
]E}(Internet Trend,

3L
‘Fool+dE”, Ex

Contents

Data collection
range

Naver (news, blogs, cafes, Jisikin, web-

documents)

Daum (news, blogs, cafes, web-documents)

Data collection

1st Jan. 2020 - 31st Jul. 2022

period

Data collection
method

TEXTOM

Golf apparel+rental (E)

Search words

Golf apparel+rental (o)

Golf wear+rental (&)

Golf wear+renatl (ho7)
Analyzing 60 words
keywords
Analyzing UclINet 6.0 NetDraw
method
Collection Collection Collection Data Size/
channel section Quantity Capacity
Web document 6,000 3.29mb
Blog 779 235kb
News 444 185kb
Naver
Online 1,597 893kb
community
Q&A 25 19kb
Web document 2,726 1.04mb
Blog 3,953 1.24mb
Daun News 3,882 1.76mb
Online 2,312 837kb
community
Total 21,718 9.44MB
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Table 2. Example of data cleaning

Data cleaning Deleted words

Golf cloth rental, Golf wear rental
— Golf apparel rental Words that are difficult to

understand or meaningless

such as |4, &g, A, A, &

(now, hi, ‘s, jun, jum) etc

Sharing econ — Sharing economy

Stagram — Instagram
Golf li — Golf life

gol+efol’, “BrF+AY", “FLAF+To]"2 MYt &
717 22197 A1 20209 1€ 195 20228 7€ 31
7 % 28 TARE A7 IAOE WA, YEND 3
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Table 3. Result of sentiment analysis

Rank Word Frequency Word TF-IDF Word Degree centrality
1 golf apparel rental 96986 service 10878.96 golf apparel rental 0.202
2 service 6655 male 10401.26 service 0.029
3 brand 5660 brand 9839.30 brand 0.026
4 female 3736 female 8227.59 male 0.02
5 male 3616 price 6715.99 female 0.017
6 price 3278 golf course 6694.70 price 0.013
7 golf course 2938 platform 6630.62 platform 0.012
8  golf apparel rental market 2819 golf apparel rental market ~ 6436.21 golf course 0.011
9  golf apparel rental service 2528 tee-shirt 6320.56  golf apparel rental service 0.011
10 platform 2495 sharing economy 6277.68  golf apparel rental market 0.01
11 sharing economy 2452 golf apparel rental service  5903.94 sharing economy 0.009
12 fashion 2166 fashion 5779.11 MZ generation 0.009
13 MZ generation 1942 MZ generation 5203.44 premium 0.009
14 premium 1832 premium 4769.35 The Fair Golf 0.009
15 tee-shirt 1721 glove 4740.11 plush 0.009
16 Foursome Golf 1531 Foursome Golf 4523.28 fashion 0.008
17 member 1453 member 4510.84 tee-shirt 0.008
18 appearance 1369 The Fair Golf 4452.35 Foursome Golf 0.008
19 recommend 1301 plush 4162.34 appearance 0.008
20 The Faire Golf 1296 recommend 4051.01 member 0.007
21 lowest price 1243 Flex Golf 3997.40 Flex Golf 0.006
22 glove 1200 filming 3963.57 strain 0.006
23 Flex Golf 1193 event 3883.69 recommend 0.005
24 strain 1192 appearance 3793.85 glove 0.005
25 golf beginner (Golini) 1133 lowest price 3707.97 golf beginner (Golini) 0.005
26 round of golf 1089 discount 3532.00 increase 0.005
27 increase 1088 high price 3512.48 high price 0.005
28 COVID-19 1079 round of golf 3498.52 round of golf 0.004
29 discount 1068 strain 3477.35 discount 0.004
30 high price 1054 increase 3394.55 event 0.004
31 filming 993 golf beginner (Golini) 3372.66 popular 0.004
32 event 982 COVID-19 3363.11 luxury goods 0.004
33 shoes 969 golf apparel rental 3235.28 variety 0.004
34 popular 936 shoes 3159.46 style 0.004
35 plush 876 luxury goods 3052.25 subcribe 0.004
36 luxury goods 872 Mark & Lona 3026.22 NJ Golf 0.004
37 variety 855 popular 2989.00 lowest price 0.003
38 style 840 style 2923.78 COVID-19 0.003
39 online 821 online 2916.04 online 0.003
40 vest 820 vest 2794.01 consumer 0.003
41 delivery 751 variety 2767.52 expand 0.003
42 consumer 744 NJ Golf 2636.41 matching 0.003
43 subscribe 717 subscribe 2620.41 size 0.003
44 NJ Golf 665 delivery 2544.46 filming 0.002
45 expand 662 consumer 252991 shoes 0.002
46 reservation 634 matching 2453.41 vest 0.002
47 set 632 expand 2434.87 delivery 0.002
48 Mark & Lona 608 Instagram 2379.52 reservation 0.002
49 golf life 603 reservation 2348.23 set 0.002
50 item 598 set 2285.54 golf life 0.002
51 matching 574 item 2249.34 item 0.002
52 summer 559 summer 2170.69 summer 0.002
53 size 558 golf life 2167.41 Instagram 0.002
54 Instagram 543 bag 2156.26 growth 0.002
55 rapid increase 528 size 2103.31 prospect 0.002
56 growth 516 ball mate 2069.44 craze 0.002
57 prospect 506 trend 1994.81 design 0.002
58 model 500 model 1982.26 Mark & Lona 0.001
59 craze 479 rapid increase 1968.59 rapid increase 0.001
60 design 444 orowth 1955.38 model 0.001
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Fig. 1. Result of network visualization

Table 4. Result of sentiment analysis

Frequency Percentage (%)
positive 16658/20939 80.53/100
negative 4281/20939 19.47/100

Positive word ~ Frequency

Negative word  Frequency

good 1702 burden 1193
recommended 1379 difficult 656
new 1066 hard 431
awesome 784 give up 248
develop 701 tiring 215
popular 606 worried 134
modernized 569 uncomfortable 130
luxurious 560 hate 95
attractive 533 upset 95
best 504 angry 88
Detail sensibility D.S. frequency  D.S. percentage (%)
good feeling 12172 58.13
interest 2899 13.84
repulsion 2847 13.6
happiness 1587 7.58
sadness 862 4.12
fear 217 1.04
rage 216 1.03
surprise 121 0.58
pain 18 0.08
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Fig. 2. Result of CONCOR analysis
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Group Words
Golf apparel rental service, MZ generation, golf beginner(Golini), rapid increase, prospect, style, delivery, female,
Golf apparel rental . o . .
service recommend, premium, reservation, increase, Foursome Golf, luxury goods, growth, golf course, service, strain,
price, COVID-19. online, The Fair Golf, shoes, member, consumer, expand, Flex Golf
Self expression  Instagram, item, size, lowest price, model, round of golf, summer, glove, event, NJ Golf, filming, popular, set
Brand Golf apparel rental market, brand, high price, design, vest, matching

Sharing economy  Golf life, fashion, variety, subscribe, appearance, sharing economy, platform

Mansumer

Male, plush, discount, tee-shirt, Mark & Lona

Table 6. Result of categorization

Golf apparel rental service Self expression & authentication Sharing economy Emotion
Golf apparel rental market, MZ  Instagram, a round of golf, Sharing economy, subscribe, Positive
generation, golf beginner(Golini), filming, event, luxury goods, reservation, online, platform (good, recommend, new),
rapid increase, female, expand, —model, brand, set, fashion, Negative

growth, delivery, craze design, golf life

(burden, difficult, hard)
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