Korean Journal of Sport Science 2024, 35(1), 145-155
https://doi.org/10.24985/kjss.2024.35.1.145

KsPo®

Original Article

Effect of Perceived Authenticity on [Kick A Goal]
Female Viewers’' Football Participation Intention
: The Mediating role of Viewing Flow

Hyunjee Rhee and Eunah Hong*

Ewha Womans University

Article Info

Received 2024.01. 16.
Revised 2024.03.10.
Accepted 2024.03.20.

Correspondence*
Eunah Hong
unahong@ewha.ac.kr

Key Words

Women'’s football, Perceived
authenticity, Viewing flow,
Football participation intention,
Female viewers

0] =22 1XMAI2] MAtete| ==9 YRS
LR5t0] 7, Hetet 2.

ME

PURPOSE This study aims to examine the mediating effect of viewing flow on the
relationship between perceived authenticity among [Kick A Goal] female viewers’
and football participation intention. METHODS A total of 414 questionnaires were
distributed to [Kick A Goal] female viewers, aged from 20s to 60s, who had no
experience in football. Among the collected questionnaires, the data used for the
final analysis was 338 after data cleaning. The data analysis was conducted using SPSS
25.0, and it included frequency analysis, descriptive statistics analysis, correlation
analysis, simple regression analysis, and a three-step mediation analysis proposed by
Baron & Kenny(1986). RESULTS This study’s results were as follows: First, the perceived
authenticity of female viewers positively affected viewing flow. Second, the viewing
flow of female viewers positively affected their football participation intention. Third,
viewing flow fully mediated the relationship between perceived authenticity and
football participation intention. CONCLUSIONS In summary, this study suggests that
it is significant to produce programs with authenticity and maximize viewing flow to
further enhance the intention of female viewers to participate in football.

gAdol Eevte ARG okt &3] A0l AFAeNA A
g sHe A B Fastth TV Z2I30A AL d&E o

‘S 2 g AN TIEE 200%! F701 T TS0 T
2= YHE BSTARSO| S 2US07hs et 228 Bl Goal
|| HRLLL! Goal M2 Z208H BAIETLO| SHMAT BRZEICt
(SBS, 2023a).”

SBS dls Z2IH (F wEs 1Y E(olst Tud))S A&t 7]
g oA & £ A% A ol ZIHEE WA =W o
Ao 458 dogh AP fdeE Z2IYPA F8
SRR He21 glom, AJHRLY] Q1A A=t F8%t 82l
o7 Wrhry QJtk(Yu & Kim, 2019). AX % dls T2 72 A%
A& gAORZ e RE a3t Lee & Lee(2023)9] 7o) w2 H,
ARz ds ZRIF0] ZFol7] o= ZR2TH AZoA A

(co) This is an open-access article distributed under the terms of the Creative
Commons Attribution Non-Commercial License (http://creativecommons.org/
licenses/by-nc/4.0/), which permits unrestricted non-commercial use, distribution,
and reproduction in any medium, provided the original work is properly cited.

T+ o9 95(Shin & Kah, 2019), &9} 9l5(Lee & Kim, 2015,
2021; Lee & Lee, 2022), 204 =2 I3 (Kim, 2011: Lee, K. S.,
2011; Tao, 2019) 5°] UARt Ax= o5 ZTR2THO X173}
T AF5AT= ZotEr] P& AFolrh Eo] (dott %&°l,
2005y, (HstFEA ofet, 2009y, (-2 &4l clAls, 2013), <A
FFC P18 dEE, 2015), AEY IF, 2019, (A% &, A
AEto] A=, 2020) 5 LARE WFE o4 AX = o5 TR
A} 20199 FH WFE L QU= (FAHOF Ith FRAT2 HFEE &
4o, 9859 EAS dEE I3]/gol L H=(Haw, 2020)
Aol A o FA9 Ax= ds 2l (Fufy)e] oJule} AF
Z4o] RZ-E th(Shin, 2022.5.31.).

53] () 29159 AP AHAEE stola AIFES
= FIotdEA v & 5 itk ek 8719 WA= Jd Axx
ool gigh S E21doer]a Ark(Ahn, 2022.2.10.). AIHA
9] &9 A¥o] Ax 2 Hojof n|A = FFHA FFS A= A
& AT=(Ahn, 2016; Joo, 2012; Lee, 2012, 2019; Lee & Lee,
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2016; Park & Kim, 2001)& HIFL &2 & A= ARAH S 719
I E A= (Fd) o4 AR QA" AAAo] ¢ &

o 9o uX|= T AIFEYY NG TS FEstaAt stk

Eru)E 20214 2 Y S50z 7|8 gdy] 2o
2 AZEHAA T, FHIAHE 14%S 712510 A o5 195 ARG
o|F At ols 2oz HAE U} (Lee, 2021.4.22.). 2021
9 6% 162 A+ HAEC] A 10] HYH o]F, &7 glo] A&
2(2021.10.13.~2022.09.14.), A& 3(2022.09.21.~2023.02.22.),
A& 4(2023.03.01.~2023.07.19.)7F oloix o™, A 13] SBSH
(2023.07.26.~2023.10.25.)2 AA A A& 5(2023.11.01.~ &
A7F =L QATHSBS, 2023b). (FWH)= AHYE A5 24 F
Ao e 2 O g 29H, B, 9=, v, S E 7}
= 5 HEpASE 4, S5 A Jol e oast 459 o4
Zrofgtth= A, 20158 609714 et AR E g= o] et
= AKim, 2022)°04 F3He AEAHS =Wt (FHu)e o
o g dls Z2IH F 7P B2 o4 &9Axlo] 1 &A5HH
(Woo, 2021.11.26.), $H=71 4B TATFA0NA AR 20224 39
s 2213 FEARNA 19E 2HA5H=(Lee, 2022.3.5.) 5 F
=23} uksk A7E Yo ek 20239 990 RSt 2 R
Hhe 239 AT Fol Fel2AY L oz o] AS gs)
o Axzet gl gt WS Zlvke H7HE olZojWrl: Fiot
(Yoon, 2023.9.15.).

E) 9] Q1719 BEo] 7| o ET 5539 vt gy
H1 A2 A5 5537 FHEET v (Youm & Chung,
2023). TS AEIA ARIAAT =] wr2d (Fyd) 7
B4 o]F A5 HFEH Al 7HdEol 7IE tiH] 400% T
7Fet931(Yoo, 2021.7.21.), SR SU7HA] ohekgt AR
9] ojgo] Folshe= Ao & RAFE I tHChoi & Kim, 2022.6.16.).
&g s AR ZASH, 5FH Ax AAEF 559
2 20194 4,478l A 2022d 5,010822 FZ214+199] Gl
T Bska oF 12% Z716 9 M (KFA, 2019, 2022), A= o2&
T 553 5 E3F 201999 12570014 18% Z71sto] 20228 0=
148707} =9 th(Shin, 2023.4.3.). BA° &3]A] = ST &
391 B3 AFS Yl Zlo)7]ol AA| A& 553 9 HojAs
9] FEE H& 371 Ao = Bl

E7e = A oA Y AHER AR Y] f&o] ‘E5t
= ool tigt IRH ARRESH Ho] EAsk= Zlo] Abdolth
(Hwang, 2016). o]2{gt dAoA (Zwu)7} o AHAES &
T oo mAE IS ASce A2 hEHoRER SnE

& FA7} oFd 4 i,

2 A9 A2 (EWd) o AR IAE Aol
Folomof mA= FFolA AL WAERE d5ste

et

THErikson, 1959). X4/ F2 Fst & 4] £opo] gt F o]
Aot HZole 71, B, AlET LW BA 5 TR 2oF

Korean Journal of Sport Science 2024, 35(1), 145-155

=953 AtH(Yoo, 2020). 17732 Alth Aol whet #stst
“Jo] o (Suh et al., 2014), FE ZZIHA9] FH
ZE1=9] Yj-gof wtat ¥ 4= Q1o B & o]of I3t A& A
7} & g 5Fth(Barton, 2009).
59| e 2O A = AT 22 1R 8 4E <l
Aotz 2ol HFH A 24 F shHE #H3tHHong, 2010). g
deg T2 IHA FYE= PG AA AHdS IHE Ad
Sk Zlo] ofd, AFA A Ao]gtal ARl L7l= QIAH A4
(perceived authenticity)?]tHKim, 2011). A& Al AHE0]
ARE AT & = thF FA=H A=Y <8 14,
oA A, BHEY A2 U} FA A TR g 5= &
&oto] AFgAEo] AA AE B O 13T A8E W
= glth(Lee & Lee, 2022).
Hall(2009)9] dolAe 2lddy 223 AFA9 <
A= XA A o] AR 7]o|F(cast eccentricity), HHHEA
(representativeness), €23%H(candidness), A& 2%
(producer manipulation) 5 Yl 7}A] 519 89102 FAHt
stlet. o] AFolAl= EAAY 71oleh B AFRI 9] 2Fo] FE
5, £9A9 14 9 &Z%o] 2245 1848 AXot= Aol
ARl FFZ 5= Ao] wal Aot o2 A E AP AlH
SHA o= F83 7IAlolH, 859 Tojo IFE F
etk E3E Hill2005)°] ©2H g dejE 219
NAHAFEL StAHONA B WE(text), FHO] FAsHIL A
P Zolgk= 7HE A 9ot 570 HE A Ebs
Cepp 7t Ax 0] A7tolg s HE 1T o, (&
AAE0] A= AL ABAEY EUS S
o 1o

Hoxrr 2

o~ oy =

x

)
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A3 AolekL o A5l ol wigoE A 7H 1
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O O+

7M1 (@) o4 AHAY AXE 29 Hol AFEY] 4
(A2 ek w18 Zolth

= (flow)Z A28 Csikszentmihalyi(1975)7F A& AIAIEE 71
Hog, 7iQlo] 54 &5l AF R wA Q= AHE Ltttk &Y
2 Agsh Hopial ofygt A&, ot Axx A Q] 5 thget Eof
oA A7 AP QIekKim, 2013). Csikszentmihalyi(1975)
= B9 AXNE 43 vAH EJo R BERSIAH AXNE &
d2> #2 EYS 875t & olA TAsH= Al H|stA, w|
AlH EYJL Atacta AEHQl oA HAgt g9 55
of wtet witjo] 42 FHFOE ®SFsta Q17| wEo] TV Al
AAEL v 55389 4TS Eol2 thRoh & Son, 2004).
Csikszentmihalyi(1997)2] @7to] =24 £ A7} tpF31A}; of=
TV A2 ddAo|1 £54Q 7S50 2A vA Y EYo &
FoEt}. 29U AHots FAoNA EAT 7&e 4, et &
B, A o=, gpAof tigh A- Q0 F, Bt Q1419 A,
Az, A4 G, Az e g, A7) EA8A A 5 97HA
L71t}al Csikszentmihalyi(1997)= 451t

9lZ(intention)= P PES AHstL S5 5= 7] Hiol
A A D504 F83F 7ido]H(Rhodes & Rebar, 2017), 9=& 5
off AFEEo] £ B2 S5k AT L8 571 4T 5= 9l
tH(Ajzen, 1991). o]4 ¥ &= Q179 HE 5o A== A

i ofm J
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gol7] giizo] wjz FFret weo] lom, o= AA &
& Zrojo] FFE vl A" gt 2F 24 =
2006). AE2 Fol= AF Fojet 7Hy Folz2 ERd 4 glow,
A Fol= 7iRlo] Ax = EEo] AF FHofst= YA FrojolH,
1 ol A7, TV A, A& 971 52 &8 o|AH4 Hol&
Z3tcH(Lee, 2011).
Aol A 53% o]&4<l S-0
ReSponse)# Q5 o A= Fol AHEAY WA 94, 7 ozt
FS(QE)HA] A&l HH O R thefet Hofol|A] A& 1 gtk
(Wang et al., 2022). Byun(2023)2 &}o|E AHA AH|ZE A}
O & ofPFE o] B AMA EZS AHS), A AHEDS
F71H(0), +HFEIEE TH-E(R)ZE ofc] AFEAS PotH 1L
O AT AHEJTL B e 7 38 JFES HSeHE A
o o] Qo= AHEYTH F Fofr o BAE AL AFEE=
AAUQ TV Ax 2 ZREIY AFESQC] #2545 AX2 G5 I
o7t == AL 99l Park & Kim(2001)9] 9+, Ax = w|f]
01 4@1 o] *‘Xﬂ’“ A4, ARA Hojof {93k J
AL 3 Lee(2012)2] A, 40089 & 1155t 3
A} Z

-R(Stimulus-Organism-

“41 o8 AXZ uYo] ¢ o] ARX oo A IF
S uAthE A 9 Lee & Lee(2016)2] ATFE EAgttt. o]
H O 2 Al 7HE 2% ot T

7H 2. (@) o4 AHAY] AFEe] FT Holo|wo]
(94 JFL w2 el

ox

2 ATl = EFdu) o AFAY AlIFEYC] AXE
AT F Fojor Ttoll FE-S st=AlE HASotLA
o} Katz(1959)°l 93] A& AAIE ‘o] &3 5= o]Z(Uses and
Gratifications Theory)' & A|#}e] wlt]o] o]& F7|e} 1o wt
g QA HE 552 49T 4 AHEE= tfEHQ] o]Eolth(Lee et
al., 2016). Katz(1959)%= Aol ‘w07t AFECIA £&
Se7Hr g AEYHH @A e AHEo] PlHolE Sof £ of
_7]-‘? Oﬂ ZZ'I & 0]: (‘)_]_—q—_'ﬂ_ ZX]-O]-E]—(AH & Han, 2018) = /\]?g
A5 ©@<e0] HH ol Wolsol= 52l EA7F ofd, A4IE9
E59F I Qof we} njtjolg AEste] &S A= 558 FA
2 1Ak (Park & Song, 2009). 55411 A78AH] t}zéoﬂlﬂ ]
toj9] o] 571E ¥olal, 2R} o7 ujtjo]9] FFH} 7152 B
7te o] o]g3} F55 o]2o] A8 4= Qli(Jeong & Kim, 2020)

o1& AR M9 &1 oo wet (FYHE B 5548 o
A ABAEY A EYCl 2RI AT AZAEY S+
Fojo & irfd Ao r 274 7Hsstth

BE9 Jeong & Kim(2020)2 tistE9] 45 H Ho|g2 7 A
A 5715 Yol oA AIFEL S Wil adE HET v X
Seo et al.(2017) ‘AFSH A (A1 A TV ZEIH 7} FATT
AA] AZrolu o)A, HEE Z2 BTt AR F2 ERIA #E
Sk B9 p.3D)elA 2= EJo] wizh 9T ot= A
q0 =2 Wath olAd U2 AAS 20 gt 4
FEFS A= T2 4S5t (Lee & Lee, 2022), A
,FF ol8 9L, A& o8 g —01 3840 TS 1
ItHKwon et al., 2020). °]& vFgo 2 AL 714 32
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Fig. 1. Research model

7Hd 3. <E ) o AR AAE A0l S el
o] mjAl= oI AB=UL2 WAL AZ Aol

2 A9 B2 (Figure 1) At}

re

T4

A

£ A7t @) A4 F¥ol gom, 7 Folyol g
HellAl GOel o4 ARAES dhgos HEaAE Agstect. B

_/]ﬂ._izz H }g E_EH _g)_ﬁg]fo] A—IU}_/\}_ ol Qa].o] A—IU}_A}%
AASHEIT T 3 9 meel ARRA78%, Lol MR 336

i, & 41459 AEAE #AsT o F Wgol FHEIAY
=4 SEole wdd 76 (el 24 87, 239 e
FAF68F)E AT 33859 SHE HFTRA 0 &EI }93\5} Rl
AE2 AFEA S 542 (Table D3 2.

A=

£ AT EHu) A4 AR AAE dAAge] S Felod=
of MAle FEFH AHEY viaTHE LotR7] fs) HEAE
AFETE ARGSHATH A9 F4L2 JAFEATA 54 58,
AAE IHA 112%, AHEY 82, 7 Foldk 13w r
3 372FLE Y. AFSASH EAS AR e =F
< Likert®] 53 HE= FHoH, 42X 9 #A4Q +42
(Table 2)9} 2t}

1

2l
| EdHe 53%% duiy gt Aoz Q4= E Lttt
(Kim, 2011). & A7+ol 4] QA" WFAL o ABAT (Zh
W)l 2=t £AM 5 ZEIAHAM AAHE o] AT A
oz she ez 224 HE WRith Hall(2009)9 A€
778 A=E HMe Kim(2011)9] AEAE & Aol %A 43
A Heksto] Z-EsAT
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Table 1. Demographic characteristics of participants

Variables N %
Online 268 79.2
Survey method -
Offline 70 20.7
20s 120 355
30s 116 343
Age 40s 62 18.3
50s 32 9.5
60s 8 24
. Single 209 61.8
Married status -
Married 129 38.2
Below high
school graduation 40 1.8
College 49 14.5
Educational enrollment
background
¢ College 208 61.5
graduation
Graduate school 41 121
and over
Total 338 100
Table 2. List of measurement
Variables Factors
: Age
Control Demogfaphlc .
. characteristics of Married status
Variable ..
participants Educational background
Manipulation
Independent Perceived Representativeness
Variable Authenticity(PA) Candidness
Eccentricity
Cognitive absorption
Mediating Viewing . . .
Variable Flow(VF) Time distortion
Enjoyment
Attitudinal intention to
Dependent FO.O.t bal.l participate
Variable Participation - - -
Intention(FPI) Behav10ra.1 1ptent10n to
participate
Total

/\] s

oL

2. AHEY

EY2 7iQlo] oj" &0l Aol FFok AS o 7= 94l A
HE %3tH(Csikszentmihalyi, 1990). ¥ AFo|A 9] A|H &I
EYd) AH &l Zol HiAE =2 224 Hog YWRe
], Csikszentmihalyi(1977)2] A+-& 7|22 Kim & Ko(2019)9]
AHEY BT £33 Yin(2023)9] AEAE £ A7) 2A ¢
A 4 =5ttt
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3. &7 Fodxe

Fojoz=gt B4 Y5-g otA o A B AFoR, Axz
oA Ax o] Fofsta QA o2 Algho] FF AXZof FHojs)
A} 3F= S F=Stth(Lee & Lee, 2016). £ AFoAE &7 &
oL g 7o Fojslal A G Abgo] FF Ztof Hojstil
A she ogtal 244 FoE WHoH, Lee & Lee(2018)7} A
9ok ol AEZ Fo] X9 HxE H AFo WA £ E B
ato] Apg-shoict.

B Q7 4EX MES B9 A4RE U5 0% SPSS 25.0 =
2% o] 83tel ArHE WYLt

B AT BaE 284S AAste] B A5ttt
WMok 29l0] ek AREAS Uehie 298RS 4
A9 R 5 oY AP WS B FOHS Brvty T 5

ES
HKang, 2010). wehA] 2 A= AFAFo] 5 0|49 7%

0.

(2)]\

o AU e BIFESE &) AA A o] HFeIA A
A 244 429, 37 Folol= 38g0] Agjse] HFHoz Ax
A W34 78Y, A3BY 8EY, 37 FoIE 10870 A8
9o, ¥4 8914 A3k (Table 3)3} 2tk

£ AFoA A=k A5 99 Cronbach’s edhS E-85192
o, AR H WA B2 837, AF =Y E2 .880, =+ &9
T B2 9412 Yehdth BE AEA9 S433E0| Cronbach’s
a®k .70 ol/Fo] Hojok A w7t GRHANE 21E F55197]
2ol AAEFTZ AREst7]of] Hesiotal weksich AAH 2
A, AAEY, 7 Fo9r 719 ABTA S BAT A=
(Table 4)9} Ztt.

Az}

(EY) o4 AFAY A" "ol FF Fojdrof T
A& FFolA AHFEDY WARTRE &RIsH7] 93 Baron &
Kenny(1986)9] Wi7i &4 39AE AFstom 11 A= (Table
5)¢} et

Baron & Kenny(1986)9] 194 £4-& B3 SdH<7F iz
ol FAHLE {3t FFE MA=AE ASSHAT 994 AH
A9 AAE AAEE AHED TAZCE Fott o
A= A0 2 YeRTH(8=.387, p<.001).

20A B4 ol SHHT 5L BAFHCE Fogh
F= HAEAE FEot o4 ABAEY AAE A4
T o] nA= oA FAZFLR FoTt JFS v
A2 2 e TH(B=.200, p{.001).

upxeto 2 3HA BA4E SISt 3TA| £ SP¥s

SEHRI0] BAFOR {5t P ujsfH=Lke] A oA

shH B2 wj/] a3 7P (Baron & Kenny, 1986). QA
gol St oo nAe FFE £A% A, SAHLE
otA] k= AL YESTH(A=.008, p».05). JAAH X7g 3

9| 9] TAA AHEYS BAFCRE Foulet FFS
X Ao R EEEHYUTHB=.495, p<.001). 394 ptol Bl 2
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Table 3. Exploratory factor analysis

. L Football
Factor Percelx{e.d Viewing Participation
Authenticity Flow Intention
.801 -011 -.020
795 .090 -.096
ed 758 .039 .033
Ai‘;;‘;itvi; y 710 204 033
.616 226 208
577 158 246
.575 281 .046
.106 739 .071
173 7129 235
.040 719 118
Viewing 131 709 .145
Flow .077 707 257
213 .687 247
208 .611 302
226 .605 289
.047 162 .873
.048 182 .855
.066 127 .850
.082 122 .825
Football 121 135 818
Participation
Intention .041 203 795
.070 223 751
.077 169 708
.033 251 .694
-.013 289 .651
Eigenvalues 3.646 4.391 6.682
% of Variance 14.582 17.563 26.727
Cumulative % 58.871 44.289 26.727

Bartlett’s test X= 5156.638 (df=300, p=.000)

A9l p7ke]l A =&EHUoH, 3TA pgfel BAFCE F5H
e}z ororona ol AAAT 27 o]0 o] THA|o]A]

Table 4. Correlation among Perceived Authenticity, Viewing Flow, and
Football Participation Intention (N=338)

Football
Viewing Flow Participation
Intention

Perceived
Authenticity

Perceived
Authenticity

Viewing -

Flow ’
Football

Participation
Intention

.20 .50 1

3.27
79

391
.68

Mean
S.D.
"p<.01

3.30
.99

&9

e
)

TAIE Mg o R g} % ‘01 =9JstaA} gt

, (EH) o AR IAE 2 A ED 3
FS Ul7\1 A0 & et o= AFAEC] ZE Y
23] B & 402 Fofstal EYUSHA
ArAT= QoA ZRITHoA AR}
Tol AA 9l dgko] 9le-g u3l Tao(2019)

R =

A

L ox o
oR}E

e oox
fifo

1o 1o i N
o,
N,

EJ%OM 27843 HHE =
i:l?é.‘fﬂ] A Aulet AHES =o17] fIeiA ‘°*U}94 bl
2 A Atk (Kwon, 2017). °]# 3t AF3fo] whAy
%‘«l gldef o] thgt 9J4lo] WAt o]= 2 A|F
AE9 %0 Wefetal A=t AlIFFTHOR o]ojd 4= Gltk(Lee &
Lee, 2022). <24y E3F 28 =20 & Qs Zg 13 A 93
o AW5}7] %= Fek(Shin, 2021.12.25.). 3719 4 237 4 =
@*L HH A kAT, Al A EYEE =0)7] 9o & 54 <«
92 225197 o]th(Nam, 2021.12.26.). X17g4do]
EEJ% oA BHAYet 22 =gto g Q) Wb EYE
2 ZAYHS =4 Aoltk(Yoo, 2021.12.26.).
X0 BAHR0 FgE vAE ALY =7 TEHOZ
WA 517 efiAle 22 PAE Ao AT 4= Qe AlAFo] H
8otk e ZRIW] WAYGe A7 Kim(2011)2 =3

2 Bolx g7 9

a4l

AR

AHEYLS & w7 ER7E Qs AR Vet Q AME ol WS ot HrtEyge z2 o] BHdg Y
ot o]7] wiof ofol| thsto] Az AT FAoA A& U =
Table 5. Results of regression analysis
Step Variable B S.E. s t P R? F
1 PA — VF 336 044 387 7.705 .000 150 59.3617"
2 PA — FPI 251 067 200 3.743 .000 .040 14.008""
PA — FPI 010 064 .008 158 875
3 249 55.408
VF — FPI 17 074 495 9.642 .000
“p<.001
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o7 Bastthn 24 vt otk whebq AL F1gRe A4,
Bo o] 27)7Hx] RE Bl A WHHL Tejsho gt
E % A2 o m2 0w A2 oA AEz0| HAT}
22 st Qo] YES FAL FolEaele Ao 7
SACIA A D ALE RS uﬂ; Afeof gtk 7k Aol
e SIS 2239 A o A%loln A4
g A3kl AR 4 9l AL S APl ofgshsT
Olok T AoIck. ol et AL 2o} eto] 2]
eig

o DEAAE BO) A%ST SYT S LR

il

)

°|I& Fa% a4olth Hill2005)2 /\]78'1]"501 EIQJEI E] =270
Ao FAAS0] WA Holi Pgd of T2 HE 29
6}7%1 Hotar gl vt olet. 22 2 defE T2 aso] Fojshs dnt

d EQAEC He AT FSoR(e: NS~ WA 1009 &
A= 3“ﬂ°l staEd g 9 7heixtE A&, MBN os T2
EEE EXW M StuEy =HoR ga’iﬂOl 3HAh) oA # =
o] %W;‘ gt Bt Sth(Kang, 2023.3.22.). TV 24 244 2273
WLE PIAERD A= WA o2 SR Aol di't &
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