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PURPOSE Since the COVID-19 pandemic, the demand for home training, with
exercises or workouts at home, has steadily increased. As a result, the popularity of

home training YouTube content, which shows how to use exercise equipment or
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workouts without professional influence, has also increased. Therefore, this study
focused on the characteristics of YouTube home training content (specialization,
diversity, and interaction), personal health awareness, exercise awareness, and

expectation-confirmation model to identify which required exercise continuation
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intention through YouTube home training. METHODS SPSS and AMOS software
were used to conduct frequency, reliability, and confirmatory factor analyses, as
well as to conduct correlation analysis and construct a structural equation model.
RESULTS First, health and exercise awareness had a positive effect on confirmation.
Second, among the characteristics of home training content, only specialization
had a positive effect on perceived usefulness. Third, confirmation had a positive
effect on perceived usefulness and viewing satisfaction, perceived usefulness
had a positive effect on viewing satisfaction and exercise continuation intention,
and viewing satisfaction had a positive effect on exercise continuation intention,
which proved the expectation-confirmation model in this study. CONCLUSIONS To
increase exercise continuation intention through home training YouTube content,
creators need to produce professional content that can stimulate viewers' internal

2FA HollA] A wet & &= s HELRE, 2EHA, 871 59 &
G FR=7F B2 A QI7IE B JHYun & Kim, 2021). ©]
A JAFAS(AD SFFAAHA, FARIA] 7|2k 223 &5
T MulA, AAZE 2201 AERY Au|AT} 7Fee AR v 2Y
27F 57sA FE ol (home training) B 48|19 =8+ HH
75511 It Kwon et al., 2021).

T RE, EQA TV, ofZel7t TV & st &
oz QIEYUS 53l WEEE 191 niro] 2d=9] g
5t tHLee & Kwak, 2020). 212 U3 TEH oL 22t
off APl E3tE P SeiF= AR ohlel, HZole AA
HO R P AFo] 7hedt glolB o g FHl=7} SYE| it
(Jeon & Pan, 2020). o]=#|gt EA&E] E4-2 7|&9] ultjoiet Hlw
sto] & o, Y AET} ofd 594 SAY AHATE AFE, 24
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Z AR =2 1 Al B9 E o E A AT 7l
o] 75k Ho|tHYun & Kim, 2021). B-IRTHE THA] B7]7} ®a)
otal, 7§19] Yok W8T FEH o2 HiH w5y TR=TF A%
=] AJZH ZFAo] FrofRbR] ok a4 4= 1710l =2 ATAI7Y o]
©}A 3 ITHChoi, 2020; Jang, 2020). °]&3t FHL ZEFHo|o]
2= ol 2710 ZEU9 o]F B AFAEE SHCE &5
T ZR=e} o] 87 SPFE T Itk (Park, 2021). SHAIRE o]
ggo] 94407 55 A 7|5t TEE YQlo= A
T gtk(Yang, 2021). WA §-RE 250d EH2E A &
3t 3 47F 5 AEYro) FFE vIA=A Gl 227 Ak
A FEAEYEE ol&7] YsiAe 7MY YA B 94 17
| 5% 5= AE a7t lth 53] Z2UH9 SolM e &5
rE =o|7] AeiA= =2 59 A4 5ol thgk 94)o]
Ad 97} ot 1 o= getd o A% 50l Higt 9
50| F255 1A AEE ol A4S A= AT B
A & 7Hs730] Atk FolA 4 A-g AW Adstaat 147 S11%
5 S5t A =5l7] Wjl&Eo|ti(Hagger & Prrotogerou, 2020;
Michaelidou & Hassan, 2008; van Sluijs et al., 2007). &, A73}
25940] 2 AFEES AAR A4 AFSHE Elstal, A%
3t BEFAE FAGH] Aol Eotel= A3 EQlth 53], Z&2
99 171552 Sl AR ASl1E A= F7l= AlRY o7Hds
= ARbela, S3EEHES mEA g2 4 op]E & = T
AA HAAE Fxoteh ol2gt WA 173 AT 2594
2 £7 7iQlo] YT} ZEU19 Aol A4lel AT &5
g5l guiRts TS F=A UEdE deE Fod &
W A7) A2 A7l E|e oA RIS AT 42 9
P Qe AYJAe A5Rgs 0, 25942 A5
2 219 AdgollA iQlel &5 Al AAF T ¥ E
Yxote A BdS 4B & Qlvk 19a 2
FFE 25202 A Al o' 9J4] =30] EE5A49
Lol Y PR A B oA gt

TEAHYEE E017] flsiA= 7MY WA 1= FastAgL
7HQ19] F5-2 HSAIA AHQ] 821 FAlo AWE FR7t Qlch
2197} A7 SfetAA tEd B A= o] Fgof A|2ko] wp
22 fREe 22 A4 olE 9l W= fAT 5 Sl A%
T JERE F55te d4do] $716H1aL(Cheong et al., 2021), 1
3 Zd=E A L FRole A RHEY 2%
o] 223 Z7}s1ArhPark, 2021; Yun & Kim, 2021). 0|4 ¥ 3%
ol E-E FAol ABHLE fRE YREHE AgolA HF
E°A ojdst7] Yelde =29 2L 5 G4 A& A
AR E3FH= Ao] 2835 tHLee, 2020; Na et al., 2021). T35 A5
2% Al B 25 IS FAAIAL, B0 olojd &
AOSEH(Hong, 2022), XEAE gA wet & 4 UEE HEH
A4S 251 SHFE 5P ES HoE & e S RRE
of £ Was} gl Eeh, GRE BhEo] 2= 44 2 24 o
U AR} 5 28-S 986l T 4= Qlvhs Ao|th FAFH R
ool = AT 018 28 5 E= 5A4EH 52 Bl Al
H7}o] Whg-g TIek 4+ 91 Bk oleh, AT HHS B T
=2 4528 735 71 4= tHLee & Sung, 2018; Roh & Kim,
2020) o]& 71£9] AG H|H ool AR LAY FEHoR
o|FA gd gagte HollM FREV 2= 55T 5 B AR
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2 E ok ol g oA fRE Zel=o AR, o 19
1 522 SEGold /= AA 9 F4T AR v
RIS 4= Qe 5ot B7F AR A8 4= A

7]t &HA1 2 & (expectation-confirmation model)}< &4lo] w2
Al o] HALL U= FHAIAH Fopo A AREAFS] R &A1 AFE-9
=& Agst] sl ARE 9] F4l(confirmation), AZHE F-84
(perceived usefulness), T5(satisfaction), 183l |44 ARE-O]e
(continuance intention)?] 7% & A3t 2 o|thBhattacherjee,
2001). oluf 7|HHEA EG A= A Fo] 7|HiE FRlsH] 5t
AlFolut Arj 2o thgt 48R; ol 23S P NdolthLee et
al, 2020). 1 o] &HAY 7dE & 4] FHY W F2 02
AFEEQ] ooy ¥ AK Fof o] FA= AR o & 7=
AH419] Adol Azt Soll ol ¥3teE]7] wiZo|th(Han, 2014). =t
ZhA 7Y 2 41 A 2bE 584008 BRSHA Sl &,
ghilolgh= N2 AME & A Aol gt 71y W] B &3t
£ 9Jujgtt}(o et al., 2016; Lee et al., 2020). A1zt 3849 4%
71448 29 (technology, acceptance modle: TAM)OA] 2% 7]
Jog AR & Aol tiet S4E 58 7HA] B Ao R Fojd
tHBhattacherjee et al., 2008; Joo et al., 2018). 18]3L FY & QI
AE AT F-8A4S RO R RS EVkSo] A4 E 1, oo what
P27t ARE = Aol 74 EF 9] silolti(Han, 2014;
Nam, 2019). o]&gF SHoA THE52 AJH|A o] &0 thgh AMEAS]
ZAAQ 24 B w7402 HoEtk(slam et al., 2017).

159 A3 GLo] A& Bhattacherjee(2001)7F A A S 7] &8R4 1L
FL HHA717] 3] TAME S E= 71| 7|98 K P (value based
adoption model)¥} &2 M2 22 54 7| AU(o et al.,
2016), 24, A=A 53t 22 AuAEH8%(Lee et al, 2019)

= 44, AAHEA 58, |34, AV|E5AT Z2 1Y
EANE E o F AP 5 3= W(oo et al, 2018; Nam, 2019)
5= F7kote] 7|4 RG-S EFsto] A =Rl St

o % 74 R P2 711 WA 8 AR of 2} PSS A
4 5 Sl 9H_4E FUI6to] EAE 0Tt o2 gk T4 &
Aol A= (Figure 13 Zo] f-RE A|ZAY] Po= AL 5=
Pl Haag Y AFYIA T 594 F7eta, 21489l
78 FolE7} Al gote ezl gt A4, o
21 S AE-S A8ote] VAR Y-S E6taA} gt o]
o)At 50412 7lR19] 4lgo]7] wjio] gHilo] JF& v

WeThe 7HIE A 4 9IS Aolth BT, GRE 2
j=}

o =

sheoz 7then el ol 24 4ol ojubisty, 4RHos
Qo) A% e SAof SR B Wt Aefolole o] 4 1
3 SEEH20 A AL ST WAL 5o e AAPEL A
AetaA} Sk,

UA SRR TRU199) ojntz FEH ool F23| 7Y
SHR, BEH LFUL SA] Ao AREE AFSE AT
7 Eolgh fREolE e, WA, A2, 871, dololE W
2 59| oyt FEA]Y Bl £H27} vl Qelo] £} ol x|
glong FEho 43 S A4 U BT 5 U @

;

A] E¥ A (healthy pleasure)s AHE 7137} F=01 At o]=3 25
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£ Fgot9om, o] § ARyl digt #89 e BT §F
st -SHoR e H 18RS AT F 4445 /\]"Q } t}. oo gt
TAAR] JA+EATH £/ (Table 1)} Zth.
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Table 1. Characteristic subjects

Variables N %
Male 205 46.2

Gender
Female 239 53.8
10s 33 74
20s 143 322

Age

30s 173 39.0
40s 95 214
Permanent employee 161 36.3
Non-regular workers 109 245
Occupation Self-employed 38 8.6
Housewife 62 14.0
Student 74 16.7
Health (fitness, tabata, muscle exercise, etc.) 168 37.8
Major Pilates 44 99
subscription  Dance (aerobic, broadcast dance, etc.) 47 10.6
channels Yoga 95 214
Golf 90 203
) More than 1 month to less than 3 months 154 34.7

Exercise

participation More than 3 months to less than 6 months 95 21.4

period after More than six months to 12 months or less 136 30.6
subscription

More than 12 months 59 133
Once a week 40 9.0
Frequency Twice a week 197 44.4
of viewing Three times a week 178 40.1
At least four times a week 29 6.5

AT

AR, ATHIAEY A+SATHE E4S S5 Aol 4,
o], AY, FATEANY, 5 F 57 1L AHNE 5
6719 2o = skt

=4, i1 AZ4E 4517 Hsl Dutta-Bergman(2004)
oA AHEE AR A HEE Park(2016)0] HISHT HEWES &
A9 HHo A 78 E BAoto] Attt AR 0T
SHA Abe A2 WA F8steh’, ‘A7 4 /A1) fIsh 24
QA AAtel %5 T3 Aol Agent 81 Yo A2
U A4l gupg g ER o] et ZEQlth R F 3EYo R A
“Jsteich

AR, 24190 B2 E594E& £A5t7] Y Chon &
Park(2021)9] AAFtof| Al ARE-$t o] 2]4](involvement recognition)
9] 27119] 23S Hksto] 2 A9 HA o] 9A AJsto] ARG
skt AEEYS ‘T2UH9 o] U] Aol XA Ql fFo]

5= 7100l A B =2 & A7|HA] B ofoF dhrkar gzgt
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Table 2. Confirmatory factor analysis and reliability results

Standard

Standard

Factors . CR AVE o
coefficient error
1 956 095
Health 2 927 154 964 900 967
awareness
3 976 053
1 943 122
Exercise -, 965 071 973 92 974
awareness
3 980 042
1 952 122
2 945 121
Specialization 3 947 Jd21 977 894 981
4 957 097
5 969 077
1 967 076
2 958 094
Diversity 3 965 081 984 925 .986
4 967 079
5 979 049
1 963 088
2 979 050
Interaction 983 936 986
3 975 059
4 974 061
1 966 068
Confirmation 2 905 178 960 889 959
3 957 087
1 933 115
: 2 944 097
Perce]‘ved 971 892 966
usefulness 3 937 105
4 932 108
1 950 093
o 2 953 086
V.lefW“Tg 969 886 .965
satistaction 3 897 . 1 72
4 942 101
, 1 974 033
Exercise
continue 2 964 042 987 961 979
intention
3 969 040
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o, SLRu19% 2 Al 247 80l 2 4 1ol A 3l
PR @ AR 5 e a2 § 2RI &
g 4L gol7] Ao B APANL T2ho 24 o]

mlm rzi ru

AES
Hoh Zi19HEE o A4 A1 ot Aok Az
F7kote] F 38T o= 5kt
3= 575171 95l Choi et al.(2020)9] A-ellA A
HERTS £ d —4 E"“’ﬂ “P7ﬂ 74 9 Bgsto] ARgst
. AR 9o =it
LR AR A ‘:} ‘?ﬂioﬂ X]‘—r’él"] At T 5
AEE Z2E30 k2 5709 £ o &2 45kl
o AA, TFFAEE S45H7] Yall Kim(2020), Yang(2021), Lee &
Sung(2018) 18] 1 Lee et al.(2020)29] Aol A AR&3F HEYL-S
HIR o2 2 Q9] H&o) utA =7 9 B esto] AMEsHoith AE
T2 2eEd=9] A9t FAlo] tpaFsitt, W HIFE v

&9k eEmu=st ABHt, BT 25 U2E AsHoz

AT, ARAL] s HYT 2ETH2E ATIR, HF
T AYEE(C: &F5FY, V-log, 7125H, &EEAA )2 7t
AAL e 2 F 5EFe s FAsHT

o

AR, Fe2ES 4517 Y9 Yang(2021)2F Hwang(2018)
9] Ao A ARg-g é%%%&% = @HLA Exqoﬂ UPﬂl =4 9 iﬂ

9@, e 2351
Lo A AFESE AEYLES B
o] Atgottt AEET —f’_—‘?ﬂi‘. o] &A% L A o]A}ot}, ‘=
=] _

9= e 7l owom:, ZAxe 4] 7HE F29] 354

oo et al.(2018)1} Han(2014)9)
EAof| oA 7% 9 B st

l’_& —
L

‘W”ﬂ 1 %%* éz 3171 913l Joo et al.(2018)9] AT
A9 FH o) WA =7 E HAsto] A
=& WA =80l 8 Zolzt “AF,
ojxo] =&& & AHolgt “AF,
9 & FEHE =9 % Zolgt AR, ‘==
3} Zlolgty AR 2 & 4719 B30 7 FAIEIT)
RS2 5}7] Y3l Brown et al.(2018) Aol 4]
AHEE HREFS Wkt F, Kim(2021)9] A7 Fske] £ o
T EZof g #Zo 9 155} A]——Q-o]-ﬁ o}, ggg Fo Aup
SSATE, A

o A
o2 EAe ‘63»17‘% hidﬁ}.', ]}40}712 L5“T’Jr1 s A

oo 2 25X =S S45H7] 8 Yang(2021)3 Joo et
al.(2018)94 “"i:r“’ﬂ/K A %lﬂ AEEYS & A79 540 A &

‘

2 AFolA BA X LS SPSS 23.037 AMOS 22.0& o]&5}
of E4stict. WA HEAE SPSS 23.0082 AxthdAte] o
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e EAE BEAo7] Qo WIEE4E otla, AR 54
T} AFHAS AE5H] Y8 2elA 8 Q12 A (confirmatory factor
analysis), 7l A2 =(construct reliability), #AFEZX|4(AVE:
average variance extracted) 181 WHLHA LS YE= A4
]l Cronbach’'s ¢& AAISIATE S HQl 7] AT3E Lotk
7] A8l AAE A (correlation analysis) & AA|SH ¥ A2 EA
2 98 F+2g A (structural equation model) S -85t ¥l
ZEAS A BE SAY Fo4E2 .05 ostE A5t
I3 FERYAA Y £ A 7]EL2 Bentler(1990), Bentler
& Bonnett(1980) 18] 1 Steiger & Lind(1980)7} A|A1g+ CFI(H]
WEGA ), TL(HESFGAS), RMSEAGAFAAEAASHE
F8 A E A2 AR5 THHong, 2000). oltf CFI9}F TLIS] 4
HE= 9 olidolH FEgt Ao R 75, RMSEAS] 7-9-.08 ©]
ol F5gt A o2 wgtti(Woo, 2012).

Aol Sad HFAR Wt BT A=AEE ASH] 2
s gl QolBAu} N FAIE % (construct reliability), BAF
ZA4(AVE: average variance extracted) 121 W& A
Uet+= 2422l Cronbach’s ¢ A& olof it 4|3
ol A¥H= (Table 2)9F Zo] CFl: 972 181 TLIE= 968 1]
I RMSEAE L0592 UERHT oli= Woo(2012)7F AlAgH FA =
E SEAAE AR UEhth B3 7 8910 thigt #EsHAe=
.89701141 .9809] #i & et} 7]&X]1 .5 olidZ Helow, /g

P

R L=}

o

ZA 5L 886914 .961F YEFY Hair et al.(2006)°] A|AIgH 715%
2|91 .5 o]AF K Oow, Cronbach’s e .959914 .986% LtElLt
Hair et al.(2006)°] A|AIgE 712291 601442 SHAIAFA. °]
A3t 23 PN E o 2 AFollA AFEE SHE9 A=A
A2 A% S FRlsklt

o
o)

tHA A

AF7Hdel w2 ZF 891 7ho] AL heteta, oA o
£ EQI5t7] el Pearson?] HEAAIASFE A&ttt 1 23
(Table 3)3} Zo] E 821 7k A2 ALTA L 5AZHLZE 59
H)oHA] YR, B BiQl 7ke] AAI7E .80 HIRte. &2 UrET
olg|gt Ay 29 7t =2 Aol BAKCR ASHA oo
2 53449 Aok gl oz M Ht),

F2RPe A= 23

Aol st H3teel 7HIAS A (Table 4)9F Zo] CFl=
943, TLI= .938 7181 RMSEAE .083& UERgTE RMSEAS] 7

Table 4. Fitness

X2 FI TLI EA
AFEL 06004 987EEZ bt ol Hair et al.(2000) g ¢ RMS
7h AN 71EA T oldg BHATIE SRl 1T Baks 07381 513 94 938 083
Table 3. Correlation analysis
. . .. Exercise
Health Exercise Specialization Diversity — Interaction Confirmation Perceived Ylewmg continue
awareness  awareness usefulness  satisfaction . .
ntention
Health 1
awareness
Exercise 781" |
awareness
Specialization 744 735 1
Diversity 724 698" 786" 1
Interaction 6707 734 72" 780 1
Confirmation 7207 663 787 767 704" 1
Perceived 687" 671 797" 726 685" 7947 1
usefulness
Viewing 629" 638 693" 668 690 786" 793" 1
satisfaction
Exercise continue g5 s 537 5787 655 557" 719" 7747 775" |
mtention
"p<.001

kjss.sports.re.kr
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§ Woo(2012)7F AINZE 7182S SAT Ao|&2 SZAIAFTA] ot

19, Y2 A5 S50k ofel, At AR 42Q1 RMSEAY
79 .10]5} oJ¥ BEEQl AoZ 7o, Ag47Hl LO 90(Lower
boundary of a two-sided 90% confidence interval for the
population)}2 .080°]™, HI 90(Upper boundary of a two-sided
90% confidence interval for the population)2 .087°] 2.2 ZA| %]
Ql F2H P9 Aot = 83 vhotrtal wETh

P

HaA% 23t

FERHYAS B ARAS A5A (Table 5)9} Zo] thehirt. o]
of that TAHQ ke ket e,
4

FEE AHAY B2 WL £ 9

1 L FAE o Uehgeh TAHCE A7)40] 4l
of digt AFaTS] FEZASE 512(:=9.200, p=.001)Z YEFFO
o, £50)400] Shalo] that AP AT ARASE 258(:=4.581,
p=.001)2 thetiiet,

=A, FE& AP W52 WA 4= 3

J fREH A= 944
249 FEA]Y A2 EHAEY, TP, F548)9 49
Azl A7t 4840 BAE R FYA JFL vAL

Ao g ettt FAH0R HA7/dol A4H §-8430 gt AH
a9 A2ASE 322(t=7.895, p=.001)Z YElSETE HHE, ohoF
Aol A ztel -840 digt AHae JRATE .072(t=1.734,
p=.083) 1811 J52-go] A|Zte [F-84d) ek Agae] 42
AgE .034(t=.847, p=.397)% UebRtT).

A, FEH oY A-FE A 7theilndg :
Bhattacherjee(2001)7} A AISE A2 9] Aufe} o] B Q14
B e FaFZo] ASEHUT ¢4 A2 A7H {8
AnEo] BATH R FHHA JFS VA= AL
TFAHCR FAlo] A7 {840l et A%
367(t=14.417, p=.001)& Yetgtom, gAlo] Auro] gt ¥

m.
for
k)
1o
ol
fu
2

>.
fr

Table 5. Structure equation analysis

Path B SE t p

Health awareness — Confirmation 512 .056 9.200 .001

Exercise awareness — Confirmation 258 .056 4.581 .001

Specialization — Usefulness 322 .041 7.895 .001
Diversity — Usefulness 072 042 1.734 .083
Interaction — Usefulness 034 .040 847 397
Confirmation — Usefulness 367 025 14417 .001

Confirmation — Satisfaction 367 .031 11.922 .001

Usefulness — Satisfaction 535 .043 12481 .001

Usefulness — Continue intention 376 .045 8270 .001

Satisfaction — Continue intention ~ .379 .041 9.304 .001
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