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PURPOSE The outdoor camping market size is expected to hit a new high in 2021 as the
popularity of outdoor activities surges due to the COVID-19 pandemic. The purpose of this

study was to investigate the structural relationships among servicescape, perceived value,
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flow and behavioral intention, focusing on participants of international outdoor camping
exhibition. METHODS Demographic analysis, confirmatory factor analysis, and structural
equation modeling analysis were perfomed. RESULTS The findings suggest that (1) all

servicescape factors (attractiveness, cleanliness, accessibility and responsiveness) have
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a positive effect on perceived value, (2) attractiveness, cleanliness and responsiveness
are significant predictors of flow, (3) perceived value affects both flow and behavioral
intention, and (4) flow also significantly impacts behavioral intention. CONCLUSIONS
These findings highlight that high quality servicescape can result in enhancing a positive
perceived value and flow, and in turn leading to behavioral intention of consumers.
Hence, it is recommended for practitioners and staff of the exhibitions to considering the

strategies for improving servicescape factors in order to achieve their goal.
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#0g3 #2QH o], ARG B &A1 T]of(SNS)QI QIAET
oA 20219 3§t &l Bt U o] EAEoNA TP w2 TS wt
2 A IH(Jang, 2021). FBPLAG-E= 20199 6009 olA X+
70078 S St =|(Bae, 2021), 108 A3 vjws] 1080 71 &
ATHGu, 2021). IHA RS oP Aol d HPo] L2119
At grol Qbdstal EPA]l o 7kAH] F7Ho R M= (Kim
2021) 59 TS AR Sl Aoltt ool
2 b Y ol B A A ARETE FAS Aol A Y
L35 F5T 5 e HEH A7tgE o2 A skt Lee
et al., 2021).

ol gt AP ZAL QV|= AR FUINAE FUT £
Utt 20209 % 7]E U A FiRE 420l Sukglitt,
20169 12 5HAYA wid oF 30%4 F7Fsto] 49 whofl 2.74)
7VF 435I THKTSPL, 2021). AHEHHIE, AYuE, F& 18
S AU RE ofo] ojmjd, JAPAE| o|27]71A] Yt

et al.,
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FHAE AEe] ghfgo] :
3k 20204 49 2= 9o HuAE 7]%@12&1 202
FA dold Ao R o= JTHKTSPL, 2021).
o] 1719 gQJo] TRU9o|= 5 20210 oF%
ol g3t TRAT MA 3|7} o AR = Qi A& m Iy b
of, M AX=-H A -ZZLAQ] UHE], +Y oo YK H X
= HAEE, Fof AXxz ALY uEtE], olH A4 5o]tHAKE,
2021). 1 5 20219 10%, IFA ZEA 27X of|A 2 E 11
7}FL(GOCAF) ZAoFXZol A BAA S = = o F22 X3
THGOGAF, 2021). B4 1307047} Zojsta 13,238nt9] &
7ol 660719] F-A7F AA|5iet. 397e] HAI3] 717 59 33,006
gol et A JFrAt] WhEH F0A F 84.4%7} oFx
Lol RZo] EWG BAS Hon AAI] FPEHL A=
(62.6%), EREXAN24.4%), TA71YG H2(13.1%) <22 YE}
SHTHGOCAF, 2021).
0]9} 71—0 ;(-]A A]-@O 1 }
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9 sloz Hgshe 24 1
IR AQ o7 BA R A& ] o|u}x]sl= Hl7} ili]-(Weber &
Ladkin, 2004; Yoon, 2018). A3 9] XA, 5 52 G4
A% e oL daviE ATE OU. AE SHe
B o|FA = A= 7199 AV|e kot-g AEol= o] H
7% 33 71%10] AT AET Aol et AR W2U A
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9g 1L&35t=1| 7103 (Lim & Park, 2015). 7]14olA AA|S
L mEAA, Agad &, QA HHENT 4 5 At F
AldzotA " &R Aolth(Park & Nam, 2021).

HAAFHAL GAoA & o, HA|3]9 i‘*‘ﬂﬂ‘" A o GA
oF etAole} g &= Qr}. thefst 7|4 9] Fol & Hejsto] M4 59
TES} +2S B0l Ak EE Sa5HA zhﬂ +5 S
= AFE st AAS Y] BHE Ak Fo] o "o
H(Yoon et al., 2014). o] 7 7} 7|4 9] HAFAE 2H3]
L 7P Q3 AeEig Aol 1(Kim, 2019), AA 39 A3} A&7
l 7§ F A RE AAst= AR Hol7| wEo|t} 53] HT FARRE

o

BAS| AN B oA FAL Qe ARl A BB 28
BA717] SR B AAIS] e AR R e

R sl7] 95k o] g H T

o] At AA D] BAEY HHOZE AH|ATE ADE=
=24 &84 F94L FZ5FL UAtHGwak & Lee, 2015; Jang,
2015; Jeong, 2020; Lee, 2014; Lee et al., 2019; Rashid et al.,
2015; Siu et al., 2012; Sun et al., 2013). Cheng(2019)2 AA] 3]
o] 454 et B fAE Yol Al SH| 24 &ol A
Al Fa7t AlFohe e AHA F 7P 22301 Fa% 84
23 A AISHATE Kotler et al.(2018) ESH AA|5] 9] siALHo 7
A AGEO] A= & ;] AS AESU S AANIE W
T AL AAgo] =94 S Fo gt AAI3 9

Brrgtch #9k 0}1431' AAF2A7E 84 SH4Z of DA
otal R sti-rfe] wet @A o] HAAIS] Lol Bl
| o]FolA=d], o|e} T2 9] AH|FPFo] HAE] 4T
o] AAARZ ZH3tch(Bitner, 1992; Cheng, 2019). w2hA]
AlFHA = 2449 E214 a9 B9 FEAElA 7199
Tt AP AlFoto] FHAT XA BAZ FAE 5 3
= g dfof gt
23t A5 E24 &S AYcty] sl ofy Ag Aol

Me MulAAA 0] E(servicescape)ehe NS HHWA AHEsHEL
AtkReimer & Kuehn, 2005). 2912 4 3= E=E Au|A A

= S0 AR R H 34F H|Rolo] AHAE HIT
= SAe 4 SHzbA] xgksttk(Baker, 1986; Bitner, 1992;
Tombs & McColl-Kennedy, 2003). |+ A2X=-3A, IF 59
Hofo A= L Zof A (In et al., 2016; Jeong et al., 2018), I E
Y2-getg| AAE (Park et al., 2021; Hong & Yoon, 2018), &
EZ=AE(Kim & Lee, 2018; Lee, 2016), ti&AZZAH(Oh et al.,
2020), 3] R E(Yang, 2021), oFAloHEaA P (Jeong, 2020) 5
oAl 170l A Ztoh= AH|AAA LIt X ZHH 7HA| e EYAE
= =0|1 o= oA AL, A, +HRT Fol JFS wHTh
= A7 BaE T Qo S AulA Aol A aLzo] Q1A A
H|AAA 0| o] thgt A¥td BF77F A2 7HR)et EYF Folet
= AAA g0 FFZ AL o= A Bl FFZ HH
T AFHO & 1g Zlolth AB|AZ A AH|AAA O] L=
AH|RF A FAIZRE 82 259 AH|[H 0 34 FFE 1A
1 lom, AHIAZ|YG o|m Ay AFEATZE =ol=t 719517
2ol 1 Fa/do] A&LshA FRE L ek wEhA AH|AAA 0]
9 F4E& Aarsty] 913t A=A gLo] 27"t ofof whEk EA
AR =Y A oo A= AR AAA 0| o] TRt 1A 9] e} 5
T4 a3 7 728 BAVE AEH O FPEIL Qo Ax g

=
L
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=
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A T QA B9 141819 B4 Al saA o] o] 7|5t
3 2H| AP E AT B Hofol 1]3) ob4] mlgst g}, obg
cHRECIY] e Sl 2ol A9 22, A3 el

% F45 AL Y AFIA AulaA ol g FEdto] ob
ol A%ie) JAYLE AL B Sk ol of AT
B0 AT oAREADLLAS) Hul 220l A2
£ 14, 8931 52 5 ATE, G021 5 Y5elzal 5
olg e mAEA BAHRIA Bt o2 B 0&501 24
AN 819 At Fel AT AulAsA 0| LE FEsto] B A
ABE A&H R ST FBAL S 4 U %S v
shod) Was 7|2A42g A B,

0|2 iiE & d+71d 4
AjE] A2 A 0] o} FpA o] 2|7k 7]

Kotler(1973)& AR S d4Fd o g AU A%A E917]
(atmospherics)gl= ES 202 AL FA] ARREI Q=
A AAA 0| IOl FAEOITHKim & Lee, 2021). &B[Al= AlE
I AA R a7t Aot A2 H7-524-57 59 A4S 29
3 &7 E9710] IS A FH I o3t EL717t AHAe] BiE:
THZEA B 5ol B F 9FE AT ST & AHAs
73 WollAl &nRe] 44 Ao 238 9511 It Mehrabian
& Russell(1974)2 a4 A8 H2 o]Z(environmental
psychology approach)}& &8l AlZ+32h-92 5 ohgst 844 =
o] &H|AL] AHFA RS AR ol gt Lol JH P
(approach-versus-avoidance behaviors) ¥+-3-2 o]&o] Wil #|
Alst AMEAZE A B B Y 58785 AlAHIH

Baker(1986)9] % AH|AZAE S 7| AT} MR FEAHEo|
Al dojub= BH 0 R Aot MH|ARH Y Y/ ARA FHE
7 84 (ambient factor), YAFQ! 24 (design factor), A& Q4
(social factor) & Al 74 AL & Agsielct. +HEE Q4+ &
7ol 21 = A E B4R 2k, 29, 29, 3719 4 5olH
YRRl 84 A4 AFH] 5 H|F 849 Fojoky, YA 5 7]
54 84E FEHET ASY 84+ E8F A AFE= Ql
AAu A AR 9] EAT 5 5 Z]Z] gt

Bitner(1992)= AH|AE AlZoks 7IGTAEAA 48R} 2] ZF
£ e BE 734 9ARE 94 4 % AASFAL, AH| A
(service)?} & (scape)2] TAJoIQl AH|AAAO] L(servicescape)
2= 8ojE A3 ARESFATE Baker(1986)29] Aol AAE AH]
2879 PR AE Bt AlEstela, 4H|AHY] sl A=l o
g v A= AEIAEE AAF 02 A o5ttt 5] Baker(1986)
7H AAGE 84 F ARRA Q@ 4F HiAstaL 7]do] EAI7 T A
o] Z8 ARl FH 0 & Au|AAA 0| E HPSHrt

Bitner(1992)= AHIAAACIZE AA Al 7HAE E2R/F=H A
A= 2, 37] BH, 22 &8, F7] 5 FHEH 820(ambient
condition)]th. 0] 831 AH|AT}F AU A AA 7] AT Al
St= B F&oHA &8ETh & A= Y 7 59 SAHA b
212} 7154 (spatial layout and functionality) 0.2 A8]AZH0]
AH|RRe] B Y=o BR6HeE HE7] fio] sigatlE 5
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QoA 7t B a7t Qick vhxER EA W, AAET 2P E(sign,
symbols and artifacts)& O] AH|ASFFO| A 48| A S
FOF1 AR ARUACIAY = Yl o 24 HeE g

o]% w2 AFEL Bitner(1992)7F AAIZE AH|AAA | S &
&5t} AH|AFFO] IS HA= APANE FEotdct. sHARE
Turley & Miliman(2000)< Bitner(1992)7} A|A|SE AH]AAA O]
o= AHAY S-S Aot dl&sty] s E5wstH ool whet A
H|AAA 0| Z O] &4 o] HQslttal 7FE WAL, Tombs & McColl-
Kennedy(2003)9] -, SAMES] B, 1A79] o2 5 A
34 QQlo] AH|AAA O] A FQ37F FEolgtal S5kt &
AH[SH A AR FO] FRFE Pl A= SAMY B E3F HA
[Rlo & ggxfojof gtrtal A ATE Aot} ok&2], Wakefield &
Blodgett(1996)= =059, AX2AEH, BRE, AXZOMHE &
&8RP Z717E Al Foks HlAALNAE Bitner(1992)7F AA gk
840} A AJH9 AT} FH49] HeEld & 1EEojof & 9
A8 elojgt x5kt

AA G A dAE e #AE A+ A%, Bitner(1992)%F
Wakefield & Blodgett(1996)9] Lol ZAsI] HAIFZHAL &
A7Fsdt AAoll £ Q4R AH|AAA LS TF7|E o
3, AEIASOA AR AT ARG 5= e AAAH| AR RIS
Z94J0] =olxof wt Baker(1987), Turley & Milliman(2000),
Tombs & McColl-Kennedy(2003) 5-°] AAIgE 4% M| AL
Aol HdE vtgsto] AF A+E Yokl Jrh(Chung, 2010;
Jang, 2015; Jeong, 2011; Yoo, 2013). 0|2} ##3}o] Byun et
al.(2018)= Bitner(1992)9] Alu]AA 0L 2912 &-83t 31 +=
= FoE AmZAY Fokd] AH|AAA 0| Lof| gt WEREA
= AYPsE A, Y7 AH 2ol 2PE 59 v|H wjFo] 4nR
U, AR 5 SEHSel 7P & 9% VA= a<lolg o
QAL kRt 29171, AAY FAT, T} ol "W
T AHREY] PEoko] FFS A= F8 AP KRlolt AASH

o

a1

ol

o} Siu et al.(2012)2 7R 9] AAAANAAE & o2 s A+
oA Bitner(1992)2} Wakefield & Blodgett(1996)7} A|AISH AJH]
220|991 F AES] HEA, e ol WA, ] He
4, 29719 st o g JFgYo] wria gEth AAAMAA
E]9] Au|AAA 0l 3t Jang(2015)9] A7+ EFF FAGH, A
we] HAF, FAALY Hst, A1 AlulA, AAg B4 HiA|
o 2 FI4S Fa8002 a9t Asto] Aaxof gt
Chung(2010)9] A+, FY AWAAE ] gt Sun et al.(2013)9]
AT, FUAE 224 AulAo] tigk Baek & Park(2009)2] A,
TQFA] £ BFElo] i3t Kim & Lim(2003)9] AT 5-& EAMR9]
84, HEY, HEY T AXAHAE AujasdAolx g9] Z 5}
U= A|ATsEITt

A&t AP ATE HEO 2 o] A AMujAaAo]Lo] ¥ 71|
TR0 =&t 224 Aolg WEj 1 B0 8519t WA
A A 2902 wiFHY(attractiveness)o|th. 2FET} QIH2lo] H
AQl, AAIE W B4 TARQl 59] EE5kT w2l 548 Uit
5 A 8212 A7 AlFshe il Fa8HA thRolof st
72%(cleanliness) 2 & 2%, 37|19 &, WA} 59 H&/golvt W
5 A9 AjRtstelt, Al MAl= HLHE]A(accessiblity)olth. &
2R ] At ols Al HeEfdt, SES i FAAIAE o8
24 52 233t vl HAE SAMY -8 (responsiveness) 0.2
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FAHEY HEHol1 A&3 St WAg, AAY W S5 Qh
Yo vjx] Fo = FAdHTt

St A2 71 (perceived value)= 1990WHHE 1747129

FIe Aol AuAnAG Mg 523 ol E AL, 1Y

Pote F8 APHlo = 8= AIFHHChoi & Park,
18). &H|RY] AIF E= AU A 884, 184 5ol tigt A
20l 712 Wol=t|(Zeithhaml, 1988), A|&o| L AB]AZ 0]-&3F]
w A H= 7MY AEEE HE 119 Apo|2 244 7HA|7} ofd
AA 7hA], 32 7FAtHMin et al., 2020). S AHA I 2|7}
244 7M1 & Zre Ao ot gt ABATF AHIAE A EoFAA A7t
gt ;8o Holo] AHAQ] 7HXE Ptz Aolth. wEtA HA|
3] AN AZE 7= 2HATE HAE] A, AR ol &=
AgE A7HB1E- e Fof tH]ste] A H= Hol 28 7HA] 59
ANHARl Bl & 4 Qdnh FE AR[AT|YGo] BALE] AE A
Q1 BAEE 27] A 48R FAH B olsfd & Sl WA
842 FH 1 K (Zielke, 2014).

AEARS] AW, Ber 5 B ok AP Aol ABA
9] Aztd 7HA e 33H FFE F= APRUALE Au|AAA 0]
TS AL ek AAF Y] ¢ Kim & An(2016)2 ILF=A|
Zur3] 9] RofAu|A, HAIWE, Hl, F7HHEe A Fo] HEA
o] QIAet= Azte 7HA o F78A %1 = vFITh L BE L, Kim
et al.(2014a)9] % AALAARED] Y] HAZA =0t HTH oy
o] /A9 Azt 7HAE Eol= APallolet A ol<t
A, mREARZ A7) Au|AAA o] Lo} |9 X|7td 7t
2] 7 BAE 78St A7 (Kim et al., 2014b; Lee & Jeon, 2017;
Jin et al., 2020)8 v]%ste], EZA(Kim et al., 2019), T}o]o|E
HZ(Kim & Oh, 2016), AHF]QloF#2|L(Cha et al., 2020), 384
(Yoo, 2014) 5 FrojAxz= Fofol A AH|AAA 0]} AH]ALY] X]
ZFE 7HA) 2 BAE 9l AT 52 AH|AAA 0| 7L X ZHE 71K
ol foJet 344 JF= vtk B sty et

oj ol A AAIGE AP ALE v O & o] At ofFfjet o] 7Hd
= A5t

;

[o

010_‘L

&
i M

N
X S 9

o

AT 1. AulA2AR|LE A2ke 7o) FHHA FFE 0]
2 Zolut.

Au|AxFo|mol F@Ao] B2

Z2 2 (flow)s EYAIT S £l @olZ Csikzentmihalyi(1975)
7} A2 AAgE 7igolt}t. SO A+ immersion, commitment,
involvement 50| 25 EFYOE HAE o] AMEI glom Z50]
A5 = S (Kwon & Kwon, 2011). °] 7= Z297} 714
oJulE P&t ALstr] el o] Hdglo] YolE = AHE:
SFA} 5k Csikzentmihalyi & Rathunder(1993)0] wh=2H &
28 554 7oA €5 1 AA 9 BE AS dojHE
L& A7 o1 Sl &ecl &Ads] v Eo%le -9 g
E O3t ol T EER= AV|EHAR] HACE &H, E4=0]
= W& 5710 9o 2 FA4EHGhani & Deshpande, 1994;
Csikzentmihalyi & Rathunder, 1993). AH|A EoloA] E29-=
AH|ARL} AHA A FAF TF AATA BA 5 IRt 58 4AR
AA =L At (Morgan & Hunt, 1994).

Korean Journal of Sport Science 2022, 33(1), 125-139


http://kjss.sports.re.kr

128 D. Min
EE9+= 99 B ‘:}X}QJ;Q TRE FEEC gt A& st 1L A4lstAY tE AFEECA AAIBE arlst F45tE =

@AY Fojet 2] ok Z WA= T, =387,
™, B4, F5EE, Z«PS? aﬂ%, Al 5 13714 7
S Z29 A9 Ul A TR QtHlee & Yoo, 2011). &
E299 FH8AE 47 viAHAFTA L, 452HE 5), APl
(B4, &9, 24 5), 2HHRAGEHE 14, AT 528 &
otal FANE 7t AFTAE AASHHYoon & Jang, 2019). o]
ghef) E2-9-9] v olut AP 1S =IeHA] gl E2-9 11 AA Y
ol [T G RS EE9 A vk AP Qi
55| AN ER= AU AATALE AH|RF 7 AP A

oA =2 FIRQlolt Ay ¥loZ EEHH(Kim, 2019). A
H| A oA Q1] AlEof] 3 = APHRJNE AU AFH, A
H|AAA O] IR FHYolo] EE2E %?l‘ 28| AR5 HSHE HYsH
Al A7) fgdo|tt. o] A 3 MA|Fks &N EE29
= BAA §hgol FFE FE= AH|AAA 0| Lol FYFota, HER
AL Al GEAIZRS E01527] flo) DAY E2% 820& A&
t}. Ghani & Deshpande(1994)= FAZH EARS Z2% 4
HIE dHsi= 419l EX‘OIE} F493, Mahnke et al.(2015),
Sweetser & Wyeth(2005) 52 Aoy £3 5 AEHO R o
otz &5 EF3S /\12_}7\:}74‘% A= AEES 58 8
Q1o & AAIFct. o]#gt APAto] 7|¥tste] o] AfoA= Z2S

iR

o Al SAFES 712, FARS, ATz AlEststio.
Au|asAolZe} E2S T BAE T A4S AHEE
Yang(2021)2 B2 2E A4S thdoz g AFolA E’@E]Z:
EQ Auy, 22, "l 5ol E2900 344 IS vt
TFH8IEAL, Lim & Kim(2021)9] -9~ 2240] A8t *Héﬂr il
HAu A7 2o WEA0 E200) 9T ¥ A= A8

o]

Q198 YA Lee(2016/2 2X2AIE 0] Aul, 244, Hel4,
324, 94 ol 14 BYUo| KT FFL vk A
Atk ©] Qo= In et al.(2016)2 Z2of4-& ZH= THAHO E2
S7h ABIALA R 57 et G WHETH B HEk T, ofA
OFRAY BRAS IO T Jeong(20209] ATt 24AA
1AL fPOR F Kim(2018)9] ATE Hula2Ae|nrt ERE
o 394 JFL vlAckn Fshct.

o[l AAIT AYATE BiFOR o] A
2 4gstnt.

Ol

Fll‘

L ofefst Zo) 74

A77HE 2. Aul A Aol mE B200] FHe FFL v1d Aol
AZrE 729 294, Fed=

P59 = (behavioral intention)= 419 Aoyt 2| 4]of] 7|4¥ts}
o] oji3t Y52 st rolthFishbein & Ajzen, 1975). AH]
20tA Y BofolAlE AHAZL A Eo|Y AH|A Sof| tiel] =g &
A% T B4 vHigs o R UehfE L ot oA e AdeR
A= tHBoulding et al., 1993). & F&E+= AH[ALS] A SH
oF ujg| AujYs Ato]e] AR ojwgt thitol sl 7HYolut i
7t SHALYSFE LHPBo] AT 7HsAdo] orThal FHEE
ATHKim & Kim, 2015).

A9 A9 IO A et AR AE Algsta JFA

"o, w5, 29 59 AAH wEe S s AAEE A

il

Ao rlo

T

Korean Journal of Sport Science 2022, 33(1), 125-139

A2 =3l Lee & Kim, 2015). AB|AnAE Q] ofg =
A Zve 747t Yool 2F ARl FFS nAAY E22L-E B
Y=o o JFe nA = AoF Hska Qth Kim & An(2016)
2 NFTA L] SRS N Z4E 4R 7F AR o] 23
ol Y3k mATh B8, Lee(2019) E3F X utets] watat
9] A7te 747} AR ] FHAA FFE vt
g3t} Choi & Oh(2013) AAIAEES] WHEA 9] X7 7}
7t A= HA AP AUL e
o|e} §A Aztd 7Hx|et £Y o] IAE
YA f o] 827t A Zbske A2 747 2290 A I
S U]tk 93 Lee et al.(2021)9] 9L, DMZ 3= Foizte] A
7+ ZH7F WEEYol FH4 ¥ AT #9838 Choi &
Lee(2019)9] A, 2016 ASH2FEA Fojxte] 27kH 7HA)7}
XA ol Rt 93 vtk 213 Yoon & Lee(2017)
9] A 5ol Utk AZ4H 7], EES, FeYk 1k 12H BAE
ATE A1 Lee & Kim(2015)2 FAAYD AAIS] FEAS i
O g AFoA AHIZFAZE Bl FHAA FF§FS HA L EY
2 ohA] A A0 9IS mATh B, AP ADHE
A 1AL Ao & g Kim & Song(2010)9] A7 T3t A2k 71
7b DAEAN IAZHEE o]Fo] W APRAAL FHstATh
0|9} g ZEZT(Lee & Kim, 2019), &2 ZE(Koo & Han,
2020), ZA|(Park, 2019), BlHE TA(Seo, 2021; Zhang & Song,
2019), HSAZZA(Oh et al.,, 2020) 5 TGt Hofo] A= =
297 YEolof 2l folet JFS vjHct gt
ool A AAIgt AYAT-E HIFOZ o] A= ot} Zo] 7Hd
< AAsHort

A9 dvee NE

O O™ 1w
A77H 4. A2 7= el =] 544
A7 5. 220t PEojzo] FAHHSI

o] At o|At9] 7HAdE HiE o
AT EASIAY

Perceived
value

Attractiveness HIl-1

H4

Behavioral
intention

Cleanliness

Accessibility

|
o
S

H2-4 Flow

.................

Fig. 1. The proposed hypothetical model
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o] A7t 2021 10 @M ool FH L F7 &= AFA] I
2(KINTEX) 28A1801A 7138 7k SA]oRR o] 7433 4 A] 5] 9
FoAe HAGo R AAsioinh AAEE W2 FBAS g
Z U EREFEY T HHEFEH R F 40082 B
ok 11 HEAE S AERA 54 9 Ulg 55 A9k,
Aol A7) F77IYH ez SFses sl 244 SH0
TdE A e A £F F 99l 10% o4 e A9 #
oA A3AL, HFH oz 38975 BAof AMESIHAT
| IF-SASHE 5/ dish dwEd, g9 B¢ 2552
2 065.6%°1H 91/d2 134822 34.4%3Act. AB2 30007} 32.4%
£ A8kl 9lom 40t1(23.9%), 20H0(15.9%), 50HH(15.7%). GOt

I
kil

Table 1. Demographic characteristics (N=389)

Variables N Frequency (%)
Gender Male 255 65.6
Female 134 344
20-29 62 15.9
30-39 126 324
Age 40-49 93 239
50-59 61 15.7
=60 47 12.1
High school or less 53 13.6
. College 79 20.3
Education
University 193 49.6
Graduate school 64 16.5
Office worker 147 37.8
Engineer 41 10.5
Professional 55 14.1
Occupation Sales, service 49 12.6
Self-employed 33 8.5
Student 29 7.5
Others 35 9.0
<2,000,000 won 64 16.4
< 3,000,000 won 56 14.4
l\lfl‘;r(‘)ﬁg < 4,000,000 won 145 373
<5,000,000 won 93 239
= 5,000,000 won 31 8.0
None 113 29.1
Prior Once 116 29.8
experience Twice 79 20.3
Three time or more 81 20.8

kjss.sports.re.kr

(12.1%) €10t LS dE 3F 49.6%01H & E0]
20.3%Att. Y2 AHFAl0] 37.8%2 7P BkaL, AEA] 0] 14.1%
Pt A2 39k o)y 4wt m|gto] 37.3%, 49Tk o] 4
SHakd o]skr} 23.9% . AP JAIE Y A FoFHS
3]7} 29.8%= 7P wtoH S gl B9 29.1%, 33] o)l
20.8%2 1 FHE oItk AAIR AF-EAISHY £/ (Table 1)
A AATBELL At

ZAET

o] A7 AFPAFA BFE A=A 5ol d5H dEEdS
Edig f£x3tdE HEAE A0kl HA Au|AAA o]z H
- Baker(1986)¢t Bitner(1992) 529 Aol 7|8tsto] AujAA
AolZE A3t Gwak & Lee(2015), Kim & Moon(2009), Lee
& Kim(2014), Siu et al.(2012) 59 HEEFE °] A7l ¥
£ A5t EYGED), IEZHGED), FTHIZGED), T
A He8UEUED) 5 470 A 1370 £ ARgorait. A1ZkE 7t
2, Y, F59Ee BF ddAdoRr skl A= 7HA
L Zeithaml(1988)9] 9+= vHIE 2 E Kim et al.(2020)¥} Min et
al.2020)0] &85 HEETE ARSI, o|e A 2299 4
$- Csikszentmihalyi(1975)2] 1ol 7|515to] Esteban-Millat et
al.(2014), Lee et al.(2020), Yoon & Jang(2019) &°| &3t 4&
EE 3 3N EFoZ Yot v o2 PF o= Zeithaml
et al.(1996)9] A5 EHZ Cha et al.(2020)z} Min et al.(2020)
o] AH&3t HERET F 47 B2 F-85kT

o] HEETZ 25 YAE(Likert) 58 HAE(1=35 1A
ot 5=tf¢- TZhE 453t o2, FEH o2 AEA £
I R AXZAG W 14, AN B AR o8 4"
A7t A2 E S WEE3A, +H8F, 487t 5=

E4E ol 38959 FERES F53}otnt. SPSS 23.0 BAZ
2o g WxEX(frequency analysis)& APsFL AFLThAF9]
A 542 EEsHlrh. ol% AMOS 23.092 2914 8
%
£l

Q45
EX4(CFA; confirmatory factor analysis)= Zdjsto] FEO] 1
EIps
S|
=
=2

1% o o

1A% B7HE APt ASETE 2 A7 e At
ASsHh HEH oz x4 BPEA(SEM; structural
equation modeling analysis)< &l A{H]AAA O]} X]ZHe 7}
2], 22, P 7 F22 A E ofoto] o]22 Lol gk
Zo} 7S AS S

P4 §71o] 71E0 & x*/df, CFl(Comparative Fit Index),
TLI(Tucker-Lewis Index), RMSEA(Root Mean Square Error
of Approximation), SRMR(Standardized Root Mean Square
Residual)Z AME3IITH A QX 7|E0 2 x*°/df 39 B¢
Wheaton(1987)°] A|A|gt 5 o|5t=2 A5t CFIQF TLIS) A%
Yu(2016)7F ¥tH o & Fasirtal AAIGE 9 oS X 7|&
o7 $Ys} 3, RMSEAE= .08 °|3HBrowne & Cudeck, 1993),
SRMR=2 .06 °]5HHu & Bentler, 1999)Z 3}t 4 A| BE &4
A oz p 052 At

2
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Table 2. Summary results of confirmatory factor analysis
Dimension Measurement items Ssng(ii;crid;itesd St:::(l)?;rd AVE CR «
The architecture and interior design are appealing 151 - -
Attractiveness The booths in exhibition hall have an attractive character 959 .048 14990 .727 889 .868
The display of camping goods is attractive .898 .038  25.827
The ambience(temperature, odor, air quality, etc.) is good .830 - -
Cleanliness  The exhibition hall is kept clean 936 051 22.596 .854 946 .806
The exhibition hall is well maintained .882 051 21.223
The layout makes it easy to get to where you want to go 729 - -
Accessibility  There is sufficient signage in the exhibition hall .651 082 13.093 .588 .810 .899
It is easy to access to restroom and concession area 175 .099  13.101
The staff are knowledgeable and professional .824 - -
. The staff are kind in a caring manner .805 053 17911
Responsiveness 764 928 913
The staff are helpful and respond to my request .853 051 19.277
There are enough staff in the exhibition hall .835 051 18.721
Compared with the money and the time I spent,
Perceived this exhibition is well worth experiencing 832 ) )
value This exhibition provides good value for money .893 056 21.547 821932903
Overall, quality of the exhibition is valuable .893 051 21.542
This exhibition allows me to forget about my daily routine 745 - -
Flow It is very pleasant just being here. 760 075 14368 .759 904 .833
I was absorbed intensely in the exhibition .866 071 16.259
I would recommend others to visit this exhibition 788 - -
B.ehaviioral I would share positive things to others about this exhibition .801 055 18.672 769 930 887
intention I would attend this exhibition again .828 .068  14.896
I would attend this exhibition in other areas. .740 076 13.231

Note. */df=2.938(CMIN=605.272, df~206), CFI=.937, TLI=.923, RMSEA=.072, SRMR=.031

AR BT 9 AlEE 5

(Table 2)°l4] AIAJE vt} Zo] EQ1A QRIEAS AT A,
CMIN- 605.272, AHFE(dHE 20622 WERY 2°/dfghe 2.938
o]9lom, CFl=.937, TLI=.934, RMSEA=.072, SRMR=.0312 &
FAALY HE A7 FPE 87|85 S50k ok, 4
EZ59 A E 24519t Cronbach a3t .7 °1/3E AF = 7]
Z07 #8359 tH(Nunnally & Bernstein, 1994). o] 2]o] XZE}
Fr A5 +Yst7] Y8 HatEAE(AVE; Average Variance
Extracted)®} 7HEA1E] =(CR; Composite Reliability)E AR&-3}
Ath(Fornell & Larcker, 1981). +&7]&2.2 AVEE .5 °J4}, CR
2 7oV o g Aottt B4} AR H§- efto] .806°04]
9132 Yeh} e 4 acl0] ARk 7|EXE 2Iloto] 41844
&35 tH(Nunnally & Bernstein, 1994). FSEFGE TS5 AVE=
5880014 .854, CR2 .810014 .9462.& At&E|o] Z7}9] ~87|&
A& 2Tl o]df wet Hg7hd 2 B =g FHS Ao R YE
Y tHFornell & Larcker, 1981).

Korean Journal of Sport Science 2022, 33(1), 125-139

A
5

A

511

o] Aol A7gst 7744 89l TF LA IS hEsA8S AHE
7] Yoto] AT £42 A6ttt (Table 3)0l4 Exol, BE
8% 7t AABAE BAZLE FTt F£E(p.05)A H(HHEI
AIIAE BAFA. of&e], 148219 AJTAS7) 85K #
Al Ve dergdol SR ENY, thEEAAd9 71491 .80 ]
StZ A2 E Q7] i o] #4489 7 a4 EAE vt 1Y
HAHKline, 1998).

TR RERA @ 7Hag

ofh

olX

o] A9 0|24 FruPo| et AF=E A5 Yo ZFAY
= Y7HE oAl Algstoint. dig B7F A3, CMINS 615.339, df
L 21008 x*/dfgkel 2.9300.8 UEREal, CFI=.936, TLI=.923,
RMSEA=.072, SRMR=.0352 ZPHTL X7} LE HAQX 7|&
< doj4itt. o] Axto] wat Ao HHs 1P} 7ML A
ZARE & dYstr, &3 o]F AFH R 4ot AL Tt
okl wesict,
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AMOS 23.0& o] &3¢t +RYAALFEA AIE (Table 4),
(Figure 2)%} Ztt. 7S A3, AA, AA|3]9] Au|Ai7A o] L7t
A Azvg 7HA e 34 PFE uE Aol HAT 714
12 AujasAolmel HEWo|4(8=.347, t=6.088, p=.000),
ZAY d1-34(8=.239, t=3.479, p=.000), WA (B=.230, =4.531,
p=.000), HZ4(8=.206, t=3.755, p=.000) <02 LE T4 Q0]
A Z-E 74x o] folgt JF S v Aoz YEtgn EX,
AABl AB|AAA O] L7t FEA] Z2 -0 FHH FFS
o] d Aojgt AAge M 28 HZEA(8=.139, t=3.406, p=.000),
& /g(8=.124, =3.274, p=.001), A H-&4(8=.104, £=2.061,
p=.039) £02 Z290 {5t YFE v o= YErgTh
AZHIA(8=-.025, t=-.573, p=.567)% L 223t IF AA7}
UERLA] Gfof 7Hd 28 FEHoF el AR, 2 Z4E 7HX 7}

2
ro

Table 3. Correlations of variables

1 2 3 4 5 6
1 1

2 3777 1

30 4497 3447 1

4 50277 47877 53771

5 56177 49077 6487 6157 1

6 589" 549" 525" 604" 7987

7 5067 45977 52777 60977 71877 7417

"p<.001, "p<.01, p<.05, I=Attractiveness, 2=Cleanliness
3=Accessibility, 4=Responsiveness, 5=Perceived value, 6=Flow,
7=Behavioral intention

Table 4. The results of hypotheses testing

E90l 384U &S vF Aol At 732 HEASB)7H
450, 32 8.582, p=.000°.2 UEt} A=t YA, Azte
77} Y50 mo] FHA FFE v Aojzt APt 7 4=
ARAS(B)7} 226, t7F 3.607, p=.0002.& YEN} A= ).
nxeto g Z297t PFoo AU dFS 7 Aol
AT 7M 5% AZASB)7) 442, 13) 5.110, p=.0002.2 e
e =] Q.

=9
AE2 AR A AAA 0| o] B AT Lopp n
SHTLIWT 5 DRAEZ 37142 vl vEY A Be}

-

Behavioral
intention

.................

Fig. 2. The results of structural equation modeling analysis

Path Coefficient t p Result

H1: Servicescape — Perceived value

H1-1: Attractiveness — Perceived value .230 4.531 .000 Support

H1-2: Cleanliness — Perceived value 206 3.755 .000 Support

H1-3: Accessibility — Perceived value 347 6.088 .000 Support

H1-4: Responsiveness — Perceived value 239 3.479 .000 Support
H2: Servicescape — Flow

H2-1: Attractiveness — Flow 124 3.274 .001 Support

H2-2: Cleanliness — Flow 139 3.406 .000 Support

H2-3: Accessibility — Flow -.025 =573 567 Not support

H2-4: Responsiveness — Flow .104 2.061 .039 Support
H3: Perceived value — Flow 450 8.582 .000 Support
H4: Perceived value — Behavioral intention 226 3.607 .000 Support
H5: Flow — Behavioral intention 442 5.110 .000 Support

Note. y'/df=2.946(CMIN=615.773, df-209), CFI=.923, TLI=.919, RMSEA=.072, SRMR=.044
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ZAE 5ol o|2717A] H|wL A tFstAl XY E
: off Axz-A] Bl AAIF] o hEt AE|AAA O] L
E} Fofof| v mje- w53t Holm, FEF199] AAFsto] uhet
Zko] &0l thet =99 YA FE7F FA 9] FII6L e
3 AFElol| A o} E o AW A A 3]9} Wl E AHAHEALT} B
QFETIL & & Q). o]of o] A AH|AAA ]I}
Ot APAFE HIF 2R oFREoJFYAA 5] 9] AMujAaA o]
L7F A2bE 7HA 9L EE S T A A v W7NR sto] A
A Az, B3 59 5w ojmel IS WA=
A Ao EQt AFATo] whef ohZ3} o] =95kl A} it

2
=
.
o}

Ay 2270l e} A 7HE 74 9] BAo] et o]

HA of Lo P AA S]] AB|AAA L FdQ1%1 wiFA,
HEAA, ALy, SA U848 BF FA#A 9] XztE Ao
o3t 3 JFL uAE AR et A7t 10] A
= 9itt. ol#jgt Aite nFA| L] AAW-E] PArHE, H
o4, o] 8H Y Fo| WEAS Aztd 7iAol| FA A JTFE |
AAthe Lee(2019)9] A+, AP WP, A4, AIHA
I AZ4E 7AA 7 FHAE I BAE FES Yoo(2014)9 A
T, ZERET F7)%9] o] 8H Y, YRR, FEA 5ol A7
WEAO] A Z+E 7hx| o] FAA FFS v AT 818l Kim et
al.2014b)9] A+, 2T A7|F9 FAA, FA, dAd
o] #59 NZtd 7HAE EoEha BES Jin et al.(2020)9]
TAT} X5t ojdlo] AZ=AIE Y] A A o],
At ot 29, =9 $=9] HHA 5ol o]§Z9] AztH
A& Eolt £Q9 g9lolgty B3l Lee(2016)9] AT} AHF]QI
ofFfE] 119 A7) YAl W-F AAE, d7IAAE, FA4F 5
o] Zojzle] A Z4H 71AE ALst= F835 glolg FE3t Cha
et al.(2020)9] AFATLtE GA|ght). o|e} A o] A= EF
A F2k koA ABAE ATshe FARNES] AEA, WEY, S
94 & AujaaAojme] Floz A AH|Rpe] X7ty 7}
20§28 FFS AT B oAFAAEH S (Kim et al.,
2014a), 2 (Kim et al., 2019) 59 AH|AE Ao & 3 A
YA datel dAatar et

N2 e o

AEAAA O] = AH|AVE A EE &2 $49 84S
23 Bitner, 1992). AlR|AAA o] Lof| Tt X|ZH2 AB|AFE 3}
#AE Bt 349 dRE AAF Y AL AHATE AHIAEE
37t Al oY, QlEE o] HARIoY B9V 5 28 &4 &
IS W= (Hutton & Richardson, 1995). AH|AAA O] T =
EA4F0 HEY AAAA AHAE FPots AHAY v
o Z208el o[4S WET FHUSE Uo7 S AT
-T2 Q40]7] g&o]tiKotler, 1973). A|8]A0] 714 & E4 0]
T30l AqE Au|AAA o] Le} 22 EEjHoln R34 TAES
QU2 AT A BEA0E Bealo] £HAT] FHAYL ¥4

k)
oO

1 P& olEo] ¥ 5= & Aol Bitner(1992), Wakefield &
Blodgett(1996) 52 AH|AAAO|L7} THE AMH|AEZ QQIHCT)
ABIAAFAY] FAI7HE/d0] vl 2] wiZol AHlA AR
PR = Het A= o g aEEojof gittal FAT) o] A
AT EFF HAD) 9 AH|AAA 0|7} Z3A o] A Zet= 7HA] o]
SR FFE v e Bl AHAAA IR F34E
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Hgsp7) A8 ehfad S Bu

B& o] Zth FBAo] AAH holx

Hug 2782 174 sz el o
A

Zuge] FAHT SN, AHAY

W%, A28 A3AAL 59 B290) 3 FF AT
Lim & Kim(202)9] A7, Z2ok7 37139 %7144, Hole
9 So] A BAEUS BATHE In et al 20109 AT, 2
Pz Ao, et 31, oA Sol WA B

AFYS AARSIH= Yang(2021)9] AE, ofrJotRsdF o] H A
A, 324, AnA ol TEAY BFEY T FFE &
= Jeong(2020)9] A+ 53 HE Zolgttt.

E2 8= AEZHoln 55HOE of7tEso] Fofgth AH|RT}
ZH4l9] 5ol A EF5H] A EFo|Y Ak
A WY JERE SALXY AUE w7l HFHY AgdEa
& & QItH(Csikzentmihalyi & Rathunder, 1993; Sweetser &
Wyeth, 2005). TA AR SHAA LH|AA E29 FES
HASE AL AMAABASE AFF 7 B7IATH BAS
Yok A4 847t Fch(Hossain et al., 2021). by S22
APQRloE AAEI e AAF9 AH|AAAC|ZE A&H 0 R
A o A ESfe] ARAE EolrRe g, Aulxte] Yzol
B3 4 = HHe) AulLsAo)nE AT Bast Uct. o]
e} of 2L o|HPAA T = BRI 7|Hols £ o0 RAE
OIS B TS 2Rk Bk & AR EE BAS A
AP FAEE ol WA HARIsHAY B EA7E
2T ¢ YeF A2, HZ F4A1 a0 AEdfoF T Aot
o2 HMEAAE AU il e 9E AR A0 A sto] 7Pt
ABHE 59 ZA5HE AYstAY, 853 T I29] oo

flilo

=

gstn FRAY 2L FeleH G
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A2 A% B2, FE 2 DA e =0

AL AZE X7 2299 BEolEe] 247 FHH
2 o)X 3 RS EF PEOlwo] GO FL WAL Ao
YRt A77143, 4, 5 2% AE e

o] ATolA AZY ANE WA FEH AT 5O
AHIAZY ToIA EAE AZkolt Bl 83t eos A e
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744 ojd] F4o gt wH=
Kim & Song(2010)9] A, FAALHAIZAMNA G-star F=242]
2H7HA7F E290l 38H FFE A=
& Kim(2015)9] A+, AFEE WESH ojgA9] 2)Z+d 7R 7}
E299 Agaclolgt ¥3l Kim & Thapa(2018)9] A+ 53
AA|gtet, o]} A o] At AZLH 77 FEEe] Kozt
A9 FTFE VA Fsto] uFEErds] HEAY] X7t
71X FEAE 7+ BAE FHT Lee(2019)9 A, AFEY
oftel 1l FoAo] AZ4E A7 FeYdro F8H IFES
&= Cha et al.(2020)9] A+, E374 W29 AzHd 7427}
AR =E o= Agaclolzt ¥4l Kim et al.(2019)2] A+,
AX PP O] A7 71| 9F WFAY ST IF BAE W Saro
et al.(2018) 59 A+A L} YX|3hrt.
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T3 Jeong(2020)9] A, ATHEH
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AT, T FEA B0 AYEYE FHEH IFS
=

Ao ro] S8 FFL FIATHE In er al(2016)9] AT,
B 2 BAE Do) B3 ABLE W 2w 7
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T WAt Ut ofed AZH 7H, B2 5L AulAnAoln
o BEIE 2 WAGGE BEstgo, of JolE A4S o
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