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Influence of perceived risk & perceived benefit in indoor swimming pool
on emotional responses, class attitude and word-of-mouth intention

Sok-Rok Song' & Jung-Hee Jung®*
'Kyungdong University & Soonchunhyang University

[Purpose] The purpose of this research is to empirically analyze the relationship between a indoor

swimming pool on perceived risk & perceived benefit, emotion responses, class attitude, and
word-of-mouth intention through structural equation model analysis. [Methods] This study set 224

members at the six private indoor swimming pools located in Gyeonggido as the research subjects. As

for sampling method, convenience sampling method was used, and self-administered questionnaire was

used for the survey. In an effort to verify the proposed structural model, this study used SPSSWIN Ver.
23.0 and AMOS 18.0. [Results] First, perceived risk had a positive effect on positive emotion. Second,
perceived risk had a positive effect on negative emotion. Third, perceived benefit had a positive effect

on positive emotion. Fourth, perceived benefit did not have a positive effect on negative emotion. Fifth,

positive emotion had a positive effect on class attitude. Sixth, negative emotion did not have a positive

effect on class attitude. Seventh, positive emotion had a positive effect on word-of-mouth intention.

Eighth, negative emotion did not have a positive effect on word-of-mouth intention. Ninth, class attitude

had a positive effect on word-of-mouth intention.

Key Words: perceived risk, perceived benefit, positive emotion, negative emotion, class attitude,

word-of-mouth intention
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Table 1. Characteristics of Respondents

Attributes Content Number Frequency(%)
Male 81 63.8
Gender Female 143 36.2
Twenties 28 12.5
Thirties 47 21.0
Age Forties 76 33.9
Fifties 57 254
Over Sixties 16 7.1
Average of Age 41.2
Employed 83 37.1
Own business 40 17.9
Occupation House worker 39 17.4
Others 30 11.3
Not employed 21 9.4
University student 11 49
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Table 2. Confirmatory Factor Analysis and Reliabilities

Factors Items SC SE tvalue a CR AVE
I'm worried about the safety of the facilities in the swimming pool. .884 255 -
' I'm worried about the sanitation of the swimming pool. 918 207 21973
per:i:i(ved I'm worried about possible safety accidents in the pool.* - - - 968 947 818
I'm worried about how to deal with a swimming pool accident. 941 139 23427
I'm worried about my safety when I use the pool. 938 154 23223
[ can feel safe about the use of swimming pools. 760 299 -
. I'm less anxiety when using swimming pool. 645 406 9.587
pzrec;;}/;d I can trust the service performance of the swimming pool. 867 217 13270 .874 902 .650
I can trust the swimming pool service. 864 273 13.226
Expectations are high for swimming pool services. 684 399 10.235
I felt pleasant while swimming. 733260 -
ositive 1 felt pleasure while swimming class. 898 103 13.614
Sm()tion I felt a sense of achievement while swimming class. 943 061 14.164 890941801
I felt lively during my swimming classes. J14 258 10.654
I was regretting while swimming. 830 351 -
negat‘ive [ was irritated during my swimming class.* - - - 055 046 854
emotion | was disappointed during my swimming class. 985 034 22.037
[ was angry during the swimming class. 973 062 21.643
1 think of swimming lessons favorably. 838 257 -
class 1 think about swimming lessons positively. 784 351 13.564
attitude T can trust swimming lessons. 794 285  13.822 8989147
I think it is useful for swimming lessons. 897 138 16.365
I'm willing to tell swimming lessons well. 816 329 -
word-of-mou  I'm willing to communicate positively about swimming lessons. 851 306 14.871
th intention  I'm willing to convey the usefulness of swimming lessons. 909 196 16.192 908 905709
I want to introduce to the person around the swimming class. 802 364 13.671
Fit: %*=451.992(df=236, p=000), GFI=.861, NFI=.909, CFI=.954, TLI=.946, RMR=.055, RMSEA=.064
*means item deleted in confirmatory factor analysis
Table 3. Correlations among Variables
Factors perc.eived perceived posit%ve negat.ive cl.ass ond-of-Tnouth
risk benefit emotion emotion attitude intention
perceived risk 1
perceived benefit -259 1
positive emotion -247 443 1
negative emotion 733 -173 -312 1
class attitude -157 .260 577 -171 1
word-of-mouth intention -112 076 AT7 -182 492 1
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