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[Purpose] This study estimated the social value of the Sports Industry Support Center, which will
be newly established and operated by the Ministry of Culture, Sports and Tourism, using the contingent

valuation method. The survey designed a structured questionnaire for 480 households in 16 cities across

the country to explain the necessity and major services of the Sport Industry Support Center and to

investigate the willingness to pay for the social value of the center’s sports industry support services.

According to the NOAA panel’s recommendation,

the questionnaire survey consisted of dual

dichotomous questionnaires and the form of payment in the form of income tax. As a result of analysis

through logit model, statistically significant explanatory variables were payment amount, income level

and gender. In particular, the higher the income level, the higher the willingness to pay, and the use of

income tax as a means of payment was statistically significant. The social value granted to Sports

Industry Support Center was 4,576.17 won per household per year, and it was estimated that there was

a total of 469 billion won for the five years of income tax payment.

Key words: CVM, sport industry, social value
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Figure 1. Main functions and services of the Sports Industry Support Center
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Table 1. Social value and contingent market of the Sports Industry Support Center

<Necessity of Sports Industry Support Center>
As income and leisure time increased, Korean people's participation in sports activities and consumption increased. As a result, the
sports industry also grew, with an annual average growth rate of 4.2% from KRW 57.5 trillion in 2012 to KRW 70.7 trillion in 2017. The
Fourth Industrial Revolution and the development of advanced technologies are expected to lead to the growth of new sports products
and services markets that combine sports and technology. While the consumption of sports facilities, supplies, and clothing increased
with the increase in the sports activities of the public, the average annual growth rate of the domestic sports manufacturing industry was

only 2.2%.

The Ministry of Culture, Sports and Tourism and the National Sports Promotion Corporation will establish and operate a Sports
Industry Support Center to support the growth of the Korean sports industry in response to the growth of the global sports market and
competition. Sports Industry Support Center has various socio-economic values.

<Social Value of Sports Industry Support Center>

* Information Service Hub — information of technology, market, business support programs of sports industry
* Startup Hub — intensive support for innovative startups in the sports industry
* Innovation Hub — creating new sports market through innovation support in the sports industry

* Job Hub — supporting youth start-ups and job matching

* Experience Hub — providing opportunities of experiencing cutting-edge technology, products and services

<Virtual Market of Sports Industry Support Market>
Additional resources are needed for the nationwide expansion of the Sports Industry Support Center. The government intends to raise
funds for the establishment of the Sports Industry Support Center for the next five years through income tax. A portion of your income
tax may be raised or diverted from other areas, such as health and welfare, over the next five years you pay each year. However, if you
do not agree, it will be difficult to establish the Sports Industry Support Center. Please fully consider these benefits and burdens and

answer the following questions.
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Table 2. Demographic basic statistics of samples

Variables Group Number Ratio(%)
Sex Male 243 50.6
Female 237 494
20’s 84 175
30’s 97 20.2
Age 40’s 103 215
50’s 99 20.6
60 or more 97 20.2
Middle school 36 75
. High school 128 26.7
Education —
University 287 59.8
Graduate school 29 6.0
less than 65 8 17
65~115 15 3.1
115~180 48 10.0
180~245 68 14.2
Income 245~310 60 125
(10,000%) 310~390 65 135
390~475 61 12.7
475~585 60 125
585~795 49 10.2
765 or more 46 9.6
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Table 3. Definition of variables and basic statistics

Variable Definition Mean SE
Sex Male=1, Female=0 0.50 0.50
Age Age 457 14.21

Average monthly
Income household income 6.15 2.36
(income decile)
Sport Sport preference

prefgrence i (Iiiert 5) 354 089

Education Final education 4.28 121
Bid Fist Bid 6,000 2,831
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Table 4. Results of model analysis

Variables Coefficient SE t
Bid -0.0000669 | 0.0000281 -2.32%*
Sport preference | -0.0054323 0.1003358 0.37
Income 0.1416343 0.0429775 3.63***
Sex -0.5013656 | 0.2329960 | 0.031***
Education -0.0068147 | -0.0068147 0.33
Log-likelihood -497.7158
Sample 480

& %% p< 0.05, ***: p<0.01
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Table 5. Social value of the Sports Industry Support Center

Group Coefficient Mean
WTP/month 381.34
Household(W)
WTPlyear 4,576.17
Country(100M¥Y) WTP/5 years 4,690
£ 9
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