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[Purpose] The purpose of this research is to empirically analyze the relationship between a indoor

swimming pool on service quality and involvement, place attachment, place attitude & relationship con-

tinuity intention through structural equation model analysis. [Methods] For this purpose, this study set

241 members at the five private indoor swimming pools located in Seoul as the research subjects. In an
effort to verify the proposed structural model, this study used IBM SPSS WIN Ver. 21.0 and AMOS 18.0.
[Results] As a result, First, the results showed that service quality had a positive effect on place identity.

Second, it was found that service quality had a positive effect on place dependence. Third, the results

showed that involvement didnt have a positive effect on place identity. Fourth, involvement didn’t have

a positive effect on place dependence. Fifth, the results showed that place identity had a positive effect

on place attitude. Sixth, the results showed that place dependence had a positive effect on place atti-

tude. Seventh, place attitude was found to had a positive effect on relationship continuity intention.

Key words: Service quality, Involvement, Place identity, Place dependence, Place attitude, Relationship

continuity intention
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Table 1. Characteristics of respondents

Attributes Content Number Frequency (%)
Gender Male 105 43.6
Female 136 56.4
Twenties 14 5.8
Thirties 98 40.7
Age Forties 53 22.0
Fifties 54 224
Over Sixties 22 9.1
Average of Age 43.8
Below 1 year 105 43.5
Below 1~3 years 64 26.6
Swimming Pool _ Below 3~5 years 43 17.8
Use Time Below 5~7 years 7 29
Below 7~10 years 17 7.1
Over 10 years 5 2.1
Employed 96 39.8
Own business 43 17.8
: Not employed 36 14.9
Occupation
House worker 33 13.7
Others 25 104

university student 8 33
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Table 2. Confirmatory factor analysis and reliabilities

Factors Items SC SE t-value a CR AVE
Swimming pool readily grands requirements from the members.” - - -
Swimming pool rapidly responds to requests by the members. 876 191 -
Se;\lziitcye Swimming pool provides high-quality services to the members. .892 172 19.149 919 931 772
q Isn“ellllr‘fll)r:;sn.g pool provides individual services to satisfy the desires of the 871 o1 18310
Swimming pool provides rapid service to the members. .806 303 15929
Swimming is important to me. - - -
Swimming is related to me. 710 812 -
Involvement Swimming is worth to me. .883 392 12968 901 .840 .570
Swimming is useful to me. 893 401 13.103
[ am interested in swimming. .853 508 12.574
Swimming pool is part of me. 619 532 -
Swimming pool is a meaningful place for me." - - -
iIg;i?ity Swimming pool is a special place for me. 632 491 8430 .837 .875 .643
Swimming pool tells me who I am. 857 250 10.555
I feel attached to the swimming pool. 947 .065 10.938
Swimming pool currently using is better than any other pool.” - - -
S(\:;igmﬁng pool currently using is more satisfactory than other swimming 784 369 )
gé?)cei dence Experience in the current pool can not be replaced by another pool. 912 33 15.030 .858 .885 .664
Sxfzrilg:sl,lg pool currently using is good for environment for leisure 830 254 13821
Swimming pool currently using is the best place for leisure activities. 588 .500 9.207
I think the swimming pool positively/I think the swimming pool negatively .909 .169 -
Place Like/Dislike 957 081  26.092 047 045 811
attitude Good/Bad 902 194 22477
Favorabole/unfavorable .823 311 9.207
I will continue to maintain friendly relations with a swimming pool. 901 137 -
Relationship - [ will maintain continued relations with a swimming pool. 894 151 19497
continuity - — 907 921 .747
intention I won’t readily change a swimming pool. 821 249 16.747
I will continuously take exercise at a swimming pool. 710 408  13.039
Fit: * = 413.380 (df = 234, p = .000), GFI = .875, CFI = .960, TLI = .953, RMR = .074, RMSEA = .057
"means item deleted in confirmatory factor analysis
AN A2 =t
of Aol ZAUPS SBE B AN Lo iz o e A
=54, Cronbach's a7 A+ $18] IBM SPSSWIN Ver. e e E EE e
21.0% FEREA S A7) flel AL, & ol ATINE o F5& o] 43 7 ZHFE| g
QA LARAT FRIYARGENS A AMOS 180 ©IAAAL A2 A3l FIARIEAS AN
& gestgrt Atk & $AAFMDE ol &3] 44RY & £33
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Table 3. Correlations among variables

Factors Serv@ce Involvement . Plaqe Place P!ace Rceg?lttll(r)lllllsl?;p

quality identity dependence attitude “ntention

Service quality 1

Involvement 482" 1

Place identity 5517 287" 1

Place dependence 509 236" 4897 1

Place attitude 486" 336" 3437 397" 1

Relationship continuity intention 520" 370" 347" 277" 633" 1

“pC01
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