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Image transfer based on exposure sequence and time gap
between exposures in sport sponsorship:

Testing of primacy and recency effects
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Chung-Ang University

[Purpose] The purpose of the study was to examine the effect of exposure sequence and time gap
between two exposures in image transfer in the context of sport sponsorship. [Methods] To accomplish
the purpose of the study, one preliminary study and one main study were performed. The sample was
drawn using a convenience sampling (33 for preliminary study and 120 for the main study). The data
were analyzed using one sample t-test, repeated measure ANOVA(mixed design). [Results] The data for
the main study indicated that the mean of the post-test was statistically higher than that of pre-test,
which indicated that the image of the sporting event was transferred to the image of the brand Dell.
This indicated that the image transfer actually took place although image similarity between sporting
events and sponsoring brand was not conditioned. The hypotheses of the study were tested using a
mixed design with exposure sequence and time gap between exposures as two between subject factors.
The results indicated that the interaction was statistically significant. When two sponsorship information
were given consecutively, the first sport event's image was transferred more than the image of the sec-
ondly presented sport event, which indicated primacy effect. However, when the two sponsorship infor-
mation was given with two days time gap, the image of the second sport event was transferred more
than the first sport event’s image, which indicated a recency effect. [Conclusions] Two meaningful findins
were delivered through the current study. First, even when there was no image similarity between sport
event and brand, image transfer took place through sponsorship arrangement. Second, if primacy and
recency effects are properly incorporated, image transfer can be achieved in a more effective way in

sponsorship context.
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Table 1. Familiarity of the sponsor brands and the sporting
event
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Table 2. Mean value of the brand adjectives and the event Table 3. Demographic data of the subject
adjectives
Variable Rate (%)
Adjective M SD
Male 71(59.2)
Gender
Successful 548 94 Female 49(40.8)
DELL Contemporary 5.27 1.35 20s 20(16.6)
Creative 5.18 1.29 Age 30s 23(192)
Cheerful 512 1.17 40s S4450)
gﬁﬁ \??nriﬂi Wholesome 497 1.05 Over 30s 23(19.2)
pIonsiip : Seoul 98(81.7)
Active 479 1.47 Location of -
; Gyeonggi 16(13.3)
Calm 536 1.60 Residence
ISSF World The others 6(5.0)
Shooting Formal 4.94 1.54 Sal 90(75.0)
ionshi alarymen .
Championship Delicate 479 1.65
. Student 9(7.5)
Occupation -
No job 8(6.7)
2 ZA Others 13(10.8)
hzh 20 Mo JAalo & Ao A o None 68(36.7)
TALE $9] = = = A
- ]'E_H ol 12733 EH_O E_E—‘EE = 10]'}"}1;} Period of Less than 6 months 1(0.8)
T’}i‘}ﬁl = 1 } A Fol| 7t %%—5}5’— 2 ]’ AT %%—O‘]’;q use of the DELL 6 months ~ | year 6(5.0)
Zghd] §o} o] FH7|Z Qe B0l FA-3 A HE Over 1 year 45(37.5)
IHE F 4w FE AT 12052 AHgSisiTh & =
e 98 AT IS ATEALA BYS v BARHE A0 HFE A e FEAAEE, 249
H7] 9fste] WA S Aokl o A3k (Table 3) <, AAE)7E Al AT A d 2l o] ofnlA] A
7 2t} olF 2EA BHER A ¥ DELLY AH-A &gk, A, 2 Ho gl AAE HEAE AR
o] ohe SRAkE 529oR 108 109, 235 12 ot ol el o9 B 8417} 2ol AASHEA 47
W, 332F 199, 470F 11422 ¥lud 12/ 1Y T e 7HINIA B3-S E Ao T2k A8
o 9 Aoz ehgtt. A ool tlg 29 WA
B 2 e & o /e 280z Urorl Aty 7 1a9t 1b A4S 9% 12538 2052 2ZM4Y
Al A Wl A4 Bl= DELLe] thg o)A & = e Hal= DELLe] thet o|vAlE 5% (Pre—test)ﬁ
Bttt oluA] FH 2 U 2ALE Bal BAHE= DELL 3L 2EAHE ddets JHE 27 2l Fule o

o o)A\ s} 2Azte] 2Ex O[WE o|uAE B BAGK: Al Bal= DELLY) 0@ ol 9|41 27 (Post-test) 35
Aoz A48 % olE o) 28408 ASAAGDELL o 2t M 2a5) 28 AFE] 1) Belehs 32
olulA) FEAHA AN, AAFFAFANS olvlA) g4 F34TFE 2EAM A2 B DELLS v ol
AN, AANARSAR ool e A ) WA AE 23 (Pretest)@ F BAE DELLY] & 7}e] 2%

2Z 44 A (Pre-test)e] HA= DELLe] tgt o|n|A| & 2 oHIE (7} 2a9] ZFoll= AATIA-ads], 7}
Z48ta B E DELL] F 7§] 22X % oWl Edf| 7}7} 4 2b9] A fole AAAA AN o] 2EMHE A
2ENNES Aete JHE 8913 (Post-test) F THA] YPol= JHE Il ota v B (M 229 7 Fell=
B = DELLe tigt oA & S48ttt AAAAXFANS], 71 209 ZA$-ole AAFIA S

ojf A= DELLY o|W]A] 34 Al w&sH e Ax2 A= 29 o] <l (Post-test)sFAtt. thAl &,
o|MEC] Ao whel 3 8Ate] A5 ThEA A|A] 319 2ZM4 A (Pretest)?] B#= DELLS thah o]ujx|
o} o2 So] AAAE LAY o A BE WA A A5} 2 243 % 29 Zo| BAl= DELL(Post-test)9] o]
E 2383 4aFde AANEASLARE 9 onA S AE A &
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2ZAA A (Pre-test)Z 2~F A4 Z(Post-test) 2]
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gelstgict. H=ot =l FA o] -1 +1A}e] o] 9
A& 75 259 A= 7P 8t (Kline, 1999), 2
Fkol 9o el xgtElo] A8t FHEEE o] F
2 e AE R8It Table 4).

Table 4. Descriptive statistics result from the Pre-test and
the Post-test

M SD  Skewness Kurtosis
DELL 546 93 -46 29
Pre-test Swimming 4.76 1.02 -28 -.06
Shooting ~ 4.58 1.01 -27 .19
DELL 548 1.17 -84 .85
Post-test ~ Swimming 535 1.11 -.65 .01
Shooting ~ 4.80 1.24 -19 -.67

= A7l AR 2Ex oW EE
A FRo| BT ZAsle FE o7 MAAHQIT o=
Aol At FEO gl o3 £ e Ao
g5 e AS BAE H?M‘iiﬂr 7Hd el Aol o
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AT W3 4=7F AR (Pre-test) ) A3 (Post-test),
o] 39l AvE FIA HAol HA Ferh vk
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2F 2 o|HES] FHo wE 7heHelA It &
Aste A& ZFAA( Mlxed Design) & &3l &olE Sk
t}. o} (Table 6)°] Zﬂ/\lﬂ‘}ii olm|#] ol &
T 2 2FE o5 A = AR FlE ).

Table 5. Moderating effect of gender on the image transfer

F p nmp2 Power

Factor 1 Greenhouse-
(Pre, Post) Geisser 31.581 .000 .118 1.000
Factor 1 Greenhouse-
* Gender Geisser 004 950 .000 .050

Table 6. Moderating effect of the sporting event on the
image transfer

F p mp2 Power

Factor 1  Greenhouse-
Group (Pre. Post)  Geisser 29.492 .000 .200 1.000

2Group  Factor 1 Greenhouse-
* Event Geisser

012 913 .000 .051

Factor 1  Greenhouse-
3Group (Pre, Post)  Geisser 7.651 .007 .061 .783

4Group  Factor 1 Greenhouse-
* Event Geisser

271 .604 .002 .081
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Table 7. Brand image from the Pre-test and the Post-test
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Table 8. Between-factor effect test result of exposure sequence and exposure interval
Sun{ygfe sIprIlare < MS F p Power
Factor 1 (Pre, Post) Greenhouse-Geisser 20.695 1 20.69 34.677  .000 1.000
Factor 1 * Sequence Greenhouse-Geisser .052 1 .05 .087 768 .060
Factor 1 * Interval Greenhouse-Geisser 2.178 1 217 3.650  .057 AT
Factor 1 * Sequence * Interval Greenhouse-Geisser 4.734 1 473 7932 .005 .801
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Fig. 1. Moderating effect of exposure interval on main
effect of within-subjects(Pre, Post) with early in sequence
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Fig. 3. Moderating effect of exposure sequence in

main

effect of within-subjects(Pre, Post) with immediate exposure

Table 9. Statistical significance test of estimated marginal mean
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Fig. 2. Moderating effect of exposure interval on main

effect of within-subjects(Pre, Post) with later in sequence
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Fig. 4. Moderating effect of exposure sequence in main
effect of within-subjects(Pre, Post) with 2 days interval

() Exposure  (J) Exposure

Mean

95% probability range of the difference

Sequence  Factor 1 Interval Interval difference (I-J) SE  p-value Lowest Upper
Immediately 2 days -.039 185 .834 -404 326
hre 2 days Immediately .039 185 .834 -326 404
Farly Immediately 2 days .628 215 .004 205 1.051
Post 2 days Immediately -.628 215 .004 -1.051 -205
Pre Immediately 2 days -306 185 .100 -.670 .059
2 days Immediately .306 185 .100 -.059 .670
ater Post Immediately 2 days -433 215 .045 -.856 -010
2 days Immediately 433 215 .045 .010 .856
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