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Examining the impact of event quality on spectators’

destination image, country image and behavioral intention:

A case of Tour de Korea
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[Purpose] This study aimed to investigate the structural relationships among event quality, spectators’

destination image, country image, and behavioral intention in the international cycle competition, Tour

de Korea 2017. [Methods] The questionnaire was structured in four dimensions: event quality (three

sub-dimensions and twelve items), destination image (three items), country image (three items), and behavioral

intention (four items). A total of 292 spectators from six hosting cities (Yeosu, Gunsan, Muju, Yeongju,

Cheongju, and Seoul) during the event participated in this study. Factor analysis, reliability, validity,

correlation analysis, and structural equation modeling analysis were conducted utilizing SPSS 21.0 and
AMOS 21.0. [Results] This study indicated that event quality in an international sporting event was
found to be the significant factor of spectators’ destination image and country image, which, in turn,

significantly influenced the spectators’ intention to revisit to the place of the event and/or the event

itself. [Conclusions] The findings of the present study contribute to theoretical understandings of event

quality that predicts spectators’ behavioral intention and destination image in a global sporting event.

Practically, this study also provides some important suggestions for practitioners who plan marketing

strategies for international sporting events.
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& Vogt, 2007: Kim & Park, 2008: Koo, Byon, & Baker,
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AR S 7 A N8 T shvtet & & Ack(Lee
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¥ zolHES F42 Z4st7] Asl muie] o2 A
& AH| 2w A R okl A HHE dRHA QL AH] 2~
4 2% 239l SERVQUAL(Parasuraman, Zeithaml,
& Berry, 1988), SERVPERF(Cronin & Taylor, 1991) 5
= AHESIGATE SRA T ARk A AFA R Y o] A~ 2 old
E Holo] E4AS Ayl a7} . A A ol
of T et vt 2te 20, 89, W B
#2413 = Fol vk 4 g7] wiEe]oth(Carman, 1990). whet
A 2EZ0HE Fofe] 18 545 W d] flal 71
AW E S 54 Hegh Axzo|HEZA
gzt ofal] AAH A 1 e 7 A =7 A EH AT
(Koet al., 2011; Lee, Moon, & Kim, 2012; McDonald,
Sutton, & Milne, 1995: ONeil, Getz, & Carlsen, 1999:
Theodorakis et al., 2013; Tsuji, Bennett, & Zhang,
2007; Yoshida & James, 2010, 2011). McDonald et al.
(1995)9] 734 2X 2o E F T2 577 7)o 243 &
245 o o2 SERVQUAL® 571 A+l 2t A A ghef 39
N 89102 F4¥ TEAMQUAL 3 =% /3% aL, Ko
et al.(2011)& W= Z2op7 AFA S A} o2 gk 2A}
& 5ol 2XZOMEFAS A7), F5dE NS T

3 FAE 407) 89107 =51 127) YAl oz +
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SHCH(Gronroos, 1984; Koet al., 2011).
2F o E%él 2 37 &4] 291 (the core element) 2} A]
9 891 (the peripheral or supportive element) .2 4
g 4= A (Tsuji et al., 2007; Yoshida & James, 2011:
Zhang et al., 1998). A 812 tg]o} A0z A
e 890 HAFEY 4719, U3 Ee A7) AA
o] Ajn], ®le] £ o] i (Brady & Cronin, 2001: Ko et
al., 2011; Tsuji et al., 2007; Yoshida & James, 2011),

A2 A Sl o] efof AJHSHA T HHAHE aQlot
HHRAE] A 571 e A4 A2 891 Foln o]
v 7 22O &, PAPE] X o H2A, At
o)l A PG ede] Sl Fo2 AU} (Koet
al., 2011: Tsuji et al., 2007 Yoshida & James, 2011).

o8 dPAFE o HMEFA v g e] x| z}z}
77 FEE (Oliver, 1997), A28 ]9 (Zeithaml,

1988), /H&A Gl u]A] (Crompton, 1979), %7}o]n]A]
(Martin & Eroglu, 1993), A% = (Oliver, 1997) &
Thekgt a91e] He agloln, 53] ojHl EEHo] P50 %
o A<l &S A Wk of 2} HikE 2| 744 o]
9], on|A] T2 wi/lE A 02 JES Xt B3l
oH(Du, Jordan, & Funk, 2015: Jinet al., 2013; Kim,
2014; Kwon & Park, 2013, Moon et al., 2013). t+<]
?i:rLo]]A io] E—’-Fﬂ‘!]. J,}a-u]- sgggql]:_ @q
T2 A (N EZFA AT 5o =) & HAst

3 9lou A VEg o] 2 & Fgo} o] 15«94 WES
54 e ok Fo] AYoeln|A] Alxe}t #FEA s B

27lolulA) 47 2@ BAdo] Yeme o] A7

"] d O]E} Baloglu & Brlnberg 1997 Murray & Vogel,
1997). o] ¢} A8l Baloglu and Brinberg(1997)+ 71
A o] n|A] (destination image) S 7]910] oH x| oL}
BAAE WiEetely 13 o weEA He v
(beliefs), A7+ (thoughts), 917 (impressions) 52 4|4
91 A7} (overall perceptions)©] 2t A <&t ict, gk 7H<l

o ETX A9l el zta )\% A%, A, A 5 T
o|g} & 4= JtH(Crompton, 1979). Baloglu and McCleary
(1999)& NHA G oln| A & J AH, HAA, 344 ol
A2 AlEstetsitt, WAl Q1A A o|n A= A9 9] 7] 54
EA ol tiek A3} A 2 olg} akgl o, FAA o|w A= 7t
AR e AMA frEoln | 34 o]n|A| = AH o]
n] 2] of A A o|n|x| ] Agtolg} A AlSFA T
NEHA G o|n| 2] 7} EA A ol =g Flo|epd w7t
1] A] (country image)+= ©|HIE /| HAH-& L33 A =
7t 9 e X¥she AR Aol 54 Tt disl 2
T FHA o)1 BARl Ad el FA g o E 4 9l
(Martin & Eroglu, 1993). Roth and Romeo(1992)l|
28 g7to|nA & A qolnA Bt FA], A, A, 2~
Tz 59 947 Y S Bekd o7 2 st 7h Fold O
3 -9 2059 gy} £ _%61-;(4 O 7 "hodx]o] gA AT}
(Roth & Romeo, 1992). = 7Fo|n| =] Bk Q1214 A4

olu|x] Fo g2 NE3tE 4 9la, dvkAlE 5 A# A S
ul, &% I7F vrEod AlFol val wle B4 B

AP o2 F72 4 Ath(Bilkey & Nes, 1982: Roth
& Romeo, 1992). o]/ AP A& vo 2 o] Ao
A 2EZzoHMES} AT A& uf 7|FH A Holn] x| g =
TPIRA S AX ZOWMEES B3 AFAEC] 2 He
MAA G} F71l o 34 Ao g A <] gt
MF A olm| x| &} Z7toln] 2| & o|m| A gz A F
A= B Est] A HIES] A 719 Bd (associative net-
work memory model)®l] 7|5kt = A (Anderson, 1983)
I AXZOME MFH BRE Ffdthe HolA A=
FHAA o] =& 2loth( Mossbe rg & Kleppe, 2005). 3t
Ak oju]A|of G S vx|= QRloy o|uiA| 7}t P H =
EH"‘ oln|zof wE HFH ] PFA% W of 2kl 7} gl
otaL ¥, o[HE wiAY T oA = F
= 3194 @?5? BAY T2 HHA Y

- ==
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3 e AA o tH(Kim, Kang, &Kl , 2014). 53] =7}
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A 22-nbA R okl A 8 F 2] = (behavioral inten-
tion) & 2 Eo] A Ztek Mu] 2o el i =S PA e &
ol 54 ¢ medFo g Yehlel= 2 2 & (Boulding
et al., 1993 Fishbein & Ajzen, 1975), Al &0} AH] A~
of thek Al 7o, Aol &, Belel] thet 3, 384 74

5< @3t} (Shoemaker & Lewis, 1999)

AYZOHEE APJT Ax 27t AE 553 94
225, P AHE APATFE ugoz
AF 20 E AP PF et AT 2o M Ed] Fo]
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FEAR 0 Z ATt A, Bl U3 AxzoWE 3
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3] AFAE o2 & Kim, Park, and Kim(2017)
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2~F 2o M Eo A 7] 2| on]A] e m7to]n|A] &
Aol gk o|n] 7| = HFA S| A& F Ao Wt
A AR o] F dEFES A= 22 F shurh(Beerli
& Martin, 2004 Echtner & Ritchie, 2003). 2% 20]
HIER o2} Thage A, Al Fa 52 #HE vge A
Tl o] 7} 5o ol dEFE v x| = A aglo]
g} 88] 1 9lch(Allameh et al., 2014: Gibson, Qi, &
Zhang, 2008: Ha et al., 2011: Jang & Hong, 2009:
Kim & Goo, 2017; Koo, Byon, & Baker, 2014; Yoo &
Han, 2014).
Kim et al.(2014)2 vto] & 8l 2008 Wo|d&#
& A x5S Ao Z HA Golw] 2] 9} 57}
o)A 7} Wl ol| m|R] = S A3 AT} TAS}
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2l < vl B o) Allameh et al. (2014)-2 3
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Fig. 1. The proposed hypothetical model

ol A7 2 = 3elol 2017 BYAL BB
AR aAT. 11271291 20179 69 1425 1827
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A g, 2878 = Avsta, 2]
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S steitt. i 2E A EA & BT S, Al 8l
% o WA AA 27 oA 10% ool Fetd
58%-5 AlSfskaitt. A Sl WAste A2 ==
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A}, 4717 el Y H = AFE oMEE i
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DR %712 AAL ¢ 9o} m2AE
2AGAA A5 5o] BhE SER WAL E
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d

N

2% ol Mo o o
2 0 2 X
[¢]

el AAEE BRAS G B Aol o)
& A Aloke] 27] w
E 32 5850 AN 2449 S

% 2927 9] AT AL F 51.0%7F @401, 49.0%
Aot} AT 7% 7 60A ool 26.4%= 71
wekar 300, 50t 40th 7} 2H2t 20.5%, 20.2%, 18.2%
2O HE otk AEAVE A A& A 20l 28.1%
A3, A7) 20.5%, 9571 18.8% So.& YeRyt
AT gAe] AP A A o] 38.4% % VFERES.
2940l 19.5%, 94 Al AYatdol 15.1%% . |
Bt 259 75 2005k oA 3007 7| Rto] ATyt
A F 28.1%% 7 Bekal 5005 o]/do] 20.2%%
ATt AT Ak dubd S0 of ek Al 8-
(Table 1)3} 2t}

Table 1. Demographic characteristics

Variables N Frequency (%)
Male 149 51.0
Gender
Female 143 49.0
<20 7 2.4
20-29 36 123
30-39 60 20.5
Age
40-49 53 18.2
50-59 59 20.2
= 60 77 26.4
Yeosu 60 20.5
Gunsan 42 14.4
) Muju 26 8.9
Region .
Yeongju 55 18.8
Cheongju 27 9.3
Seoul 82 28.1
Office worker 112 384
Sales, service 44 15.1
Occupation Self-employed 57 19.5
Student 25 8.6
Others 54 184
<2 mil. won 58 19.9
<3 mil. won 82 28.1
Income <4 mil. won 51 174
<5 mil. won 42 144
= 5 mil. won 59 20.2




AePATo A 4237 Bl el YSE =
g o® Fxobd AEAE skl At |
A o HMEZA S % §317] 914l Brady & Cronin(2001),
Lee et al.(2012), Yoshida and James
(2010) <] A3 qu?"ﬂ"i R Rl R e e S R
ato] 3 12719) o= Attt w9 ojm| A=
Byon and Zhang(2009)¢] AA|3F #3FE-Zx]o|n]X]
(destination image) 2 =9} Martin and Eroglu(1993)
o F7teluA] A& G 7|Nte 2 AR frAshY
Wi NHAGH F7t2 FESE] 242 dd A9 )
FHAFo|n|=| 37f g5 F7to|n]A] ) FEROZ FA
sttt AEA ] 5o =& Oliver(1997) ¢} Zeithaml
et al.(1996)9] AF5 7Nt 2 & 2, 7)) gHo=
TA BT o] o] ool tisl 1A E(Likert) 53 3=
(1=43d 237 gt} 5=v]% 1 h = At =
T v ALA F2E A2t 395 Bl &E

TR ALI75AS AESTH

o o=

E oo

o

A2A2|

o] At+= BFE 3505 5 2925

2 AR o] & F383 thy, 04‘?4 520 whe} A
31tk WA SPSS 21.02 o] -&-5te] W =84 (frequency

analysis)g Arltdtt Ao ATEATH 54
= EESI0T RALET Y] BYE HES skl §a A
3

A% 5 ERO

ALY T —

Q918X (exploratory factor analysis), AF =
(Cronbach’s @) 55 AAlSI3TH g4 901842
A8 22X (principal component analysis) ¥H S At
o 8RS FE9t 4 ﬂﬁ] %ﬂ‘ﬂc}é‘l (varimax) 2.2 £
JAAANAE Teglatlet. 89152 7|52 1frik(eigen
value) 1 o3& AH&-staL 821 ZH A& 403 o 2 o
TH(Hair et al., 2010). 218 =% Cronbach a#k .7 o] 34-&
71522 &9 tH(Nunnally & Bernstein, 1994)
THE dlolee] A} Hrtet JFETE

AZ37] A8l AMOS 21.0& AH&-3ke] g4 291
(confirmative factor analysis)< 2 A8t 2.3
T o 2 S AHEE 1L Qe A EA S
Leten, Zzte] NFo R ¥/ del B35 3 o3}, CFI
(Comparative Fit Index), TLI(Tucker-Lewis Index) &

FO r_lm
N1

op
ol
-

_Qi S c>ln

R <Y A [
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£ 99)%, RMSEA(Root Mean Square Error of Appro-
ximation) .10 ©|3}, SRMR(Standardized Root Mean
Squared Residual) .05 ©]31& AH&-aFAtH(Bentler, 1990:
Hu & Bentler, 1999. Shevlin & Miles, 1998). vA|2to2

o[MEFH o] AP F7toln|z| 9} Fol | nA|=
G} A9 Hrto|n|A| 7} PFo e nX| = FF
29 AR} 25 FA6] flste] AMOS 21.0< A
3 2 A g B (structural equation modeling
analysis) = AAIIAT BAA froldde 25 p(.05
= A%

A
A

M

ZAETO| ElgY A AMEY

HI

(Table 2)%} o] ZAL=of tjgh &alA 918 4
I KMO Z2A 34 5742 823, Bartlett 734 H%
2 2420.382, df=66, Sig=.0002-Z d|o]E 7} 29184

A 38l o (Hair et al., 2010). A4 Q& o u}

OMEZAL A /) At o2 F2 3 ol & 77t i

S7EA, 3747154, 3l edEolzt ¥ st

Co

A 9392 UERT A 4k 73.837%°]t). 7 FH A
om|z] &} Z7toln| A = 747t T A 07 8 Q1A A 4]
86401]/‘1 9713} 903914 90622 Yrehyton] AlF
= 9277 889= =EH AT, A 4k 87.536%<
81.834%% YEdt, 50| w3 B2 Aols 29
A 42 S8 A S35 Uehta
AR 74.569%th, A S| 27t BT T o] o2 7]
Felo] WA QTS ﬂy_o].oir/}

z} 18 Qo1BA Azl =xrgo A= Q/df:
2.663, CFI=.938, TLI=.926, RMSEA=.076, SRMR=
04022 Yeht BE APE A7t 4752 53t
Aot AFERE AeS fal Hi 452 (AVE: Aver-
age Variance Extracted) 2} 713415 = (CR: Composite
Reliability) & AFH&-8l3 thH(Fornell & Larcker, 1981).
(Table 3)ol A A|AIE vle} o], - EA+Z3E(AVE)

< .653~.896, N'd4lZ|E3(CR)< 904~ 9622
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Table 2. Summary results of the exploratory factor analysis

Factor ~ Eigen Variance Cumulative

Dimension Ttems loading  values (%) variance (%)
The facility is clean and well-maintained. 813
Physical Parking is quick and convenient. 781
environment Amenities and additional services are offered. 743 5.321 44.342 44342 .858
quality The facility is in a convenient location. 738
The facility’s ambience is excellent. 729
Skill performance of players is excellent. .899
Game It is‘ interesting to watch'the gafne. . - .895 5141 17.842 62184 363
quality Various programs combined with the game is exciting. 152
It is easy to obtain game schedule and information. .665
‘ Staff are helpful. 938
glf;rif;‘onal Staff are knowledgable. 930 1398 11653 73837 939
It is easy to view the event signs. .898
o This city is an attractive destination. 971
?Hf:g:a"m This city is an exciting destination. 968 2626  87.536 87536 927
This city offers good value for my travel money. .864
This country is trustworthy. .906
Sr‘l’a“getry This country is an attractive destination. 905 2455  81.834 81.834 889
This country has quality infrastructure for sport event. 903
I would recommend this event to other people. .878
Behavioral I would recomme.nd this plac.e to other people. 874 2083 74.569 14,569 885
Intention I would attend this event again. 860
I would revisit this place. 842

The Kaiser-Meyer-Olkin (KMO) =.823, The Bartlett test of sphericity=2420.382, df=66, Sig=.000

3 FABA A S AAISA T (Table 3)2 2ol 291
7kl F A = p(.001 Sl M FA QA FHAAE B
o FoAth ZE A#A S} 850182 YEh HHEND
ol FrEglon thggdyd 71EA 80ETE A
Uehy 891 2t g53AA A7 gle A o2 FdE <)

tH(Kline, 2005).

e A

ol

o] AT M A e TR I AEEE AZ3)
7] &) 2P AFEE Hr1g A y%/dr=3.193, CFI=
954, TLI=.940, RMSEA=.087, SRMR=.044% }&}
U $87158 290 1Y/ dEe AYatn Yz 24571
A 712 F53% . webd o] A7) 7Hds v

Table 3. Correlations of variables and validity

1 2 3 4 5 AVE CR

11 653 904
205537 1 729 913
30376 2547 1 865 950
4 329" 379" 067 1 898 962
55017 4067 3317 568771 772 910

ok ook ok s ok

6 392 426 276 462 .664 137 918

Note: '{.01, "p{.05, " p{.001, 1=Physical environment
quality, 2=Game quality, 3=Functional quality,
4=Destination image, 5=Country image,
6=Behavioral intention, AVE=average variance
extracted: CR=composite reliability
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Table 4. The results of hypotheses testing
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H2: Event quality — Country image 725 8411 .000 support
H3: Event quality — Behavioral intention 313 2448 014 support
H4: Destination image — Behavioral intention .070 1.042 297 not support
HS: Country image — Behavioral intention 402 4.051 .000 support

Note: x%/df=3.193, CFI=.954, TLI=.940, RMSEA=.087, SRMR=.044
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