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Predicting acceptance intention of potential sports O20 service

consumers based on revised model of goal-directed behavior

Jihyun Lee, Taejung Kim, & Kwang Min Cho*

Yonsei University

[Purpose] The purpose of this study was to examine acceptance intentions of Sports O20 Service
Potential consumers using the revised model of goal-directed behavior. [Methods] The 330 surveys were
distributed to potential consumers through convenience sampling method for pilot study. Due to the
reliability of data, 42 samples were discarded and 288 samples were put to actual analysis. Then data
were analyzed for frequency analysis, reliability analysis, correlation analysis and structural equation
modeling technique via SPSS 23.0 and AMOS 22.0. [Results] The results of this study were as follows.
First, attitude and subjective norm had a positive effect on desire. Second, perceived behavior control
did not affect on desire but had a positive affect on acceptance intention. Third, positive anticipated
emotions had a positive effect on desire but negative anticipated emotions did not effect on desire.
Fourth, desire had a effect on acceptance intention. [Conclusions] According to the result, sports O20
service operators should do best to improve consumers positive attitude. Especially, they have to
establish marketing strategies of introducing strong aspects of sports O20 services. Also, providing easy
processes and intuitive interface are needed to consumers. To promote sports O20 services to potential
consumers which is unfamiliar to that services, it is important to induce easy ways for potential

consumers to experience sports O20 services.

Key words: Sports O20 service, Model of Goal-directed Behavior, Theory of planned behavior, Desire,
Acceptance intention
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Table 1. General characteristics of the subjects (n=288)

Demographic n %
Male 161 559
Gender Female 127 41
10~19 31 10.8
20~29 132 458
Age 30~39 103 358
40~49 11 38
50~59 11 3.8
Official 14 49
Educator/Researcher 13 4.5
Technical post 9 31
Clerk 2 11.1
. Business 14 49
Occupation Professional M 18
House wife 28 9.7
Service 7 24
Student 125 434
Others 12 42
Sports 1~2 2 31.9
Participation 34 107 37.2
frequency 5~6 66 229
(per week) Every day 23 8.0
0 W 4 14.6
Spending on ~99,999 130 45.1
Sports Related 100,000~199,999 80 27.8
Ttems 200,000~299,999 24 83
(KRW/ 300,000~399,999 7 24
per month) 400,000~499,999 2 0.7
More than 500,000~ 3 1.0
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Table 2. Results of confirmatory factor analysis

Variable Measures Estimate SE CR AVE «
It is good to use sports 020 services .903 174
Attitude I.t is v&./ise to use sports 020 service.s 923 142 959 853 959
It is desirable to use sports O20 services .943 110
It is beneficial to use sports O20 services 917 .160
People around me will support my use of sports O20 services .889 135
o People around me will think I desire to use sports O20 services .881 167
Subjective . . .
norm People around me will think I'm smart to use sports O20 services 892 153 940 797 922
People around me will support my using sports O20 services 796 309
rather than sports center memberships
Perceived I can use sports O20 services whenever I want .849 174
behavioral Using sports 020 services is entirely up to me 627 399 833 628 783
control I have the money, time, and opportunity to use sports O20 services 7125 397
If T use sports 020 service, I will be delighted .906 112
(+H)Anticipated If T use sports 020 service, I will be excited 937 077 975 907 98
emotion If T use sports 020 service, I will be happy .894 127
If T use sports 020 service, I will be satisfied 7164 226
If I do not use sports O20 services, I will be disappointed 941 107
(-)Antic.ipated If T do not use sports O20 services, I will be sad 922 .163 97 808 925
emotion If T fail to participate in sports O20 services, I will feel
uncomfortable 839 309
I hope to use sports O20 services in the near future .904 126
Desire I want to use sports O20 services in the near future 973 036 .940 .839 920
I desire to use sports 020 services in the near future .828 255
I will use it when I need to use a sports 020 service .804 218
Acceptance Sports 020 service is considered a necessary product 901 136
intention I will talk positively to others about using sports 020 services 917 11963 839 946
I will continue to use the Sports O20 services .891 135
I will recommend Sports O20 services to others .896 .146

Results of Confirmatory Factor Analysis ¥*=720.992, df=278, TLI=.935, CFI=.945, RMSEA=.073

ag)n 2ARAET A5 AE UYehlE RMSEA
(root mean square error of approximation)% 2=
o] A3e A2 AH-SF 2™, Hong(2000) 9 Hu
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1A 8QwA Az, 4%=720.992, df=278,
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Table 3. Result of correlation analysis

Variable 1 2 3 4 5 6 7
1. Attitude(AT) 1
2. Subjective norm(SN) 656" 1
3. Perceived behavioral control(PBC) 447 702 1
4. Desire(DE) 562 683 652™ 1
5. (H)Anticipated emotion(PAE) 455" 6797 .690™ 6817 1
6. (-)Anticipated emotion(NAE) 285™ 316" 255™ 304" 390™ 1
7. Acceptance intention(Al) a1 7517 580" 704 666™ 332 1
***p(.001
Ao Yeh ZAHE=F2H AFAo] e Ao wE Table 4. Model fit of revised MGB
ok &~ 9) o 2 3ok
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dEEA =4 2044 RREAS AN, ol & ApdA A
_E_ OE;TLOHH% &?‘T’\:}@'% :51: 7_1|_ %_Zoq @?l’ca“g/] 33_71” Zé :l' 7}‘}5 713% Zé]_' <Fig. 3>9’]’ <Tab1e 5>31]' ZEL% ﬁa
2 o
£ 49117) 990 Pearson®] ABABIAGE Fag T EAE
2RIzl JBEA BT AT Wl 1 g 3 WA, 232 020 A2 A | 844 W27
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T J ) ]
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Table 5. Result of hypothesis

H Path Estimate S.E t Result
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H3 PBC— DE 145 098 1486  Rejected
H4 PAE— DE 366 073 49977 Accepted
H5 NAE— DE 014 .03 374  Rejected
H6 DE— Al 454 056 8.0687"  Accepted
H7 PBC— Al 269 065 4.136™  Accepted

**p(.01, ***p.001
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Fig. 3. Result of path analysis
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