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The relationship between team identification and
consumption behaviors using a meta-analysis:
Intention to attend sport events and

to purchase sport team licensed merchandise

Hyungil Kwon & Mihwa Choi*
Chung-Ang University

[Purpose] The purpose of this study is to analyze the effect size of the relationship between team
identification and their intention to attend sport events and intention to purchase licensed team
merchandise using a Meta-analysis. [Methods] To accomplish the purpose of the study, multiple
databases were visited (e.g., RISS, KISS, Library of National Assembly) and studies were collected using
the keyword of team identification. Through the search process, total of 92 studies were identified,
among which 20 studies provided Pearson correlation coefficients between team identification and
intention to attend and 13 studies between team identification and intention to purchase licensed team
merchandise. The 33 studies were analyzed using Comprehensive a Meta Analysis(CMA) program. The
analyses were done using random effect model assuming there were significant heterogeneity among the
studies included. [Results] The overall effect size between team identification and intention to attend
sport games was .567 and .403 for between team identification and intention to purchase licensed team
merchandise, which can be classified as large effect size(Cohen, 2013). Sub-group analyses were done
using types of publication(journal article vs. thesis). The results of the sub-group analyses indicated that
the effect size differences were statistically insignificant. [Conclusions] As indicated in many previous
studies, team identification was found to be a significant predictor of sport consumers’ behaviors.
However, future studies need to find the reasons of heterogeneity in effect sizes.
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Table 1. Studies that Included Pearson r between Team Identification and Intention to Attend

No. Author(s) r N Respondents Sports Pubtl}i];aetion
1 Kim, Kim, & Lee, 2011 .539 281 Attendants Prof. Volleyball 1
2 Kim, Chung, & Lee, 2007 409 343 Attendants Prof. Baseball 1
3 Ha, 2010 438 294 College students College Baseball 1
4 Lee & Choo, 2016 .303 457 Attendants Prof. Baseball 1
5 Hur & Lee, 2004 .502 383 Attendants Prof. Baseball 1
6 Shin, Jun, & Kim, 2009 568 323 Attendants Prof. Volleyball 1
7  Kang & Choi, 2012 .598 271 Attendants Prof. Baseball 1
8 Yang, Won, & Kwag, 2015 .683 203 College students College Basketball 1
9 Kim & Han, 2017 .500 324 General public e-sport 1
10 Bae, Won, & Cho, 2015 .507 381 Attendants Prof. Baseball 1
11 Park, 2012 351 479 Attendants Prof. Baseball 1
12 Kim, 2010 479 285 Attendants Prof. Baseball 1
13 Kwon & Lee, 2015 740 392 Attendants Prof. Volleyball 1
14 Kim, Kim, & Hur, 2010 128 388 Attendants Prof. Soccer 1
15 Kim, 2017 124 283 Attendants Prof. Soccer 2
16 Lee, 2012 187 254 Attendants Prof. Baseball 2
17 Kim, 2011 .620 300 Attendants Prof. Soccer 2
18 Lee, 2015 105 288 Attendants Prof. Baseball 2
19 Kim, 2009 453 928 Attendants Prof. Soccer 2
20 Kim, 2010 395 472 Attendants Prof. Baseball 2

Table 2. Studies that Included Pearson r between Team Identification and Purchase Intention of Licensed Team Merchandise

No. Author(s) r N Respondents Sports Pubtl}i];z;tion
1 Park & Jung, 2008 335 379 Attendants Prof. Basketball 1
2 Song & Ryu, 2016 .507 278 Attendants Prof. Baseball 1
3 Park, Han, & Yoo, 2014 .660 300 Game users e-game(Baseball) 1
4 Lee, Koo, & Shin, 2011 .306 423 Attendants Prof. Baseball 1
5 Kim, 2004 250 6,009 Attendants Prof (Soccer, Basebal, I

Basketball)
6  Kim, Park, Jun, & Seo, 2007 293 2,507 Attendants Prof. (Soccer, Bascball, 1
Basketball)
7 Chun, Lee, & Hong, 2012 436 445 College students College sports 1
8 Kim, Kim, & Kim, 2012 425 405 Attendants Prof. Soccer 1
9 Kim, 2017 356 737 Attendants Prof. Baseball 1

10 Kwon & Pyun, 2009 .306 200 College sutdents College football 1
11 Im & Jung, 2013 272 286 Attendants Ice Hockey 1
12 Lee, 2012 704 254 Attendants Prof. Volleyball 2
13 Choi, 2007 260 214 Attendants Prof. Basketball 2
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Fig. 1. Funnel plot of team identification and intention to
attend sport events
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Fig. 2. Funnel plot of team identification and licensed
merchandise purchase intention
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