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The Analysis of Image Transfer Mechanism in CRM through Sport Team :
the Effects of Frequency of Information Exposure and Image of Sponsors

Kwon, Hyungil & Cho, Yong-Ju*
ChungAng Univ.

[Purpose] This study aims to find out the attitude changes of consumers on a corporate sponsor in a
cause related marketing based on frequency of information exposure and the image of the sponsor.
[Methods] The data were collected from 191 students of C university in Seoul and its vicinity. The data
were collected three times from the sample to see the attitude changes over time. The hypotheses of the
sutdy were developed based on meaning transfer theory and spreading activation theory. This study
hypothesized that the attitude toward a sponsor would change in a positive direction when consumers
are exposed to related information and the change would be moderated by the frequency of information
exposure. Also, the changes in attitude would be different based on the image of sponsors(i.e., positive
image sponsor vs. negative image sponsor). The hypotheses were analyzed using mixed-design ANOVA.
[Results] The results of the analyses indicated that the attitude change was greater when the frequency
of information exposure was higher. The attitude change in positive image sponsor was statistically
lower than that of negative image sponsor possibly due to ceiling effect.
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Dosan group will save 1,000,000won every time C
university basketball team wins the game and deliver the
saved money to people in need when the season is off.

Gangwon Land will save 1,000,000won every time C
university basketball team wins the game and deliver the
saved money to people in need when the season is off.
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Table 2. Descriptive Statistics

Exposure  Sponsor image M SD
Multiple Negative 3.09 1.32
Initial exposure Positive 439 111
attitude — gjngle Negative 331 1.26
exposure Positive 474 117
Multiple Negative 4.39 1.22
exposure Positive 5.28 1.13
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Single Negative 4.41 1.29
exposure Positive 5.30 1.02
Multiple Negative 4.84 1.29
exposure Positive 5.19 1.23
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Single Negative 438 124
exposure Positive 514 114
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