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PURPOSE This study aimed to identify and establish ESG activity assessment
factors tailored for sports brands, offering a foundational framework for fostering
sustainability within the sports industry. METHODS A Delphi survey was
conducted between December 1, 2022, and January 31, 2023, involving university
professors, sports brand executives, ESG researchers, sports marketing majors ,
a nd sports brand influencers. Data were analyzed using SPSS WIN 24.0 and MS
Excel, encompassing research subject classification, consistency verification, and
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Key Words empirical analysis. RESULTS The assessment of ESG activity evaluation factors of
Sports brands, ESG activity, sports brands revealed that governance, social, and environmental dimensions
Delphi technique, Analytic ranked in descending order of relative importance. Among specific evaluation
Hierarchy Process (AHP) criteria, the adoption of employee ethics regulations was deemed paramount in

the governance evaluation area, while support for stakeholder welfare and social
well-being took precedence in the social evaluation category. In the environmental
sector, the production and delivery of eco-friendly, durable products held the
highest significance. Further analysis, considering the weighted priorities of all
evaluation factors, emphasized the importance of factors, such as the adoption of
employee ethics regulations, support for stakeholder welfare, social well-being,
and the production and delivery of eco-friendly, durable products. Conversely,
disclosure of company information and issues, support for the underprivileged,
and general shareholders' meeting or agenda for the protection of shareholders'
rights and interests ranked lower. CONCLUSIONS In summary, this study validates
the role of governance (G) aspects within ESG activities for sports brands, alongside
environmental and social dimensions. It highlights the importance of a balanced
ESG framework, particularly in an era marked by heightened social responsibility
awareness among consumers. Prioritizing governance in marketing strategies not
only distinguishes sports brands but also necessitates impactful promotion and
advertising efforts.
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zZgot, A71AQl ol S HHE Fth(Matemane et al.,
2022). ESGOl W%t 842 016H=& A} o] &(Freeman, 1983)
2 407 49T £ 9] o|aj#A A} (stakeholder)=
stake(A| =)<t holder(ﬂ*‘ *} )E 9ulsty, 7149 Bl2YA S5
of o] AAE 7H2l 70|t Folzt o 1§ AHEEQ o 19
u7F 8% WolAH, BE A U EBoRL lth(Freeman,
1983). &, 7199 7HFEE flsiA= + % oy} Ak3] AAE
235k ol TARE T dljof gtk Aot 7]Yo] BSGEES

Boto] ATt ASI7F B ] {5l AR EIR (0] =)t AL
SIS AESG)Y #Foll JFote A2 A&7Hssta, TA7FHsol
AE A71AR B3-S E3otal Q7] W&o tH(Cornell & Shapiro,
2021).
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|, ALY A7 & BT =E7] 5 AR A A}l 13

RZ2BHAEEY] P52 AHAREH Ho|ES Edozit
(Kuipers, 2018). o]& QIs}o] Ax=HA== ubAlgt FA| 2 15|
o} A 71elnAE sHFAIFTHMoore et al.,, 2012). oJAE &

HI 52 T o A Aol volA] U= 719 AZokA] 4,
AEY Fdolut AH|A, BIHE A Eh= AFSA Q3 &84
P55 TP 719 A5317] AR THLee & Rhee, 2023).

ol=gt sk AhANE] Y] £ AH|RRQl MZAIH Q] ALS]H <]
of T3t Q14 Wzt A= AAFE AZE Ik MZAH = 1980
A~2000E ) 2714 245 94U Althet ZAHE 54t &
o2, /1 FAES FAIH &2 H AH] 5 19 7FA] et I A5
= B S 53 (Kang & Kim, 2022). MZAIH 9] e-4 1 59}
AtE]H el 59 olgpo] WIsHA WHEote EAL 7199 HeHE
AE, A& 7Hset BEHE, ALSH 71Y0] Higt A4S E #ola Q)
H(Cornell & Shapiro, 2021).
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Fig. 1. Research Procedures
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+ Delphi(Delphi technique)?l 4% A &35}77d(Analytical
Hierarchy Process, AHP)S AF&-3l9tH(Matemane et al., 2022).
dntol9} AHP= A+5A1SF T A&7 A9y 973 =Hot
of JAHEAE Wel=E A oltHFink et al., 1984). +AIH o2
duto]7|H o] S Ao A7 JhS FAe= 3 ARV 9
£ B9l +H984E By o AR olF 1’4 E 1Y
A $2% 24E 9I5t0] AHPE 59 A4S 24kt

e

b

kjss.sports.re.kr

Table 1. Characteristics of Respondents

Survey Subject Job Career(years)
Ph.D. Professor 29
Ph.D. Professor 16
PLD. Ass001aF10n 7
Executive
Brand Executive Compan‘y N 23
Executive
It . Company Y
. Brand Execut . 11
(Delphi) rand Bxecutive Executive
Brand Executive Compagy S 4
Executive
ESG Participant Researcher 11
ESG Participant Researcher 8
- Company A
ESG Part t 12
articipan Staff
Total 9
Table 2. Characteristics of Respondents
Survey Subject N Total
Sports marketing major 7
Sports brand headquarters 3
staff
nd
2 Distributor owners and 7 27
(AHP) employees
ESG Researchers 5
Sports brand influencer 5

AFdd 2 A=A
£ A3 doo]7| o] HE& flste] HEZIY oAE ZAR o
#4, AEA 19 ARAAE v 1AHoR HAHE 5
d o]A+9] HE7} 991S A 95t tH(Fink, Kosecoff, Chassin., &
Brook, 1984). 281 &Z &3 328 AX=BHCO| ESCET
y7haQEe ARV 295 A A5 A Hol 47259 7
e AA 4 -meeto] ety

duafol 7ol Fofgh Aige A&7 fdEs AxzuAY
HRAL 391, A= HAE QY 391, ESG A B #AA 391 5
T 991w AT FAK R AR 2uAY W AXL 2G|
d AR} 2x2BHE W AE F¥o] e AEVt 5 Ax2E
M 9l ESGEF 24 #Ql Tol7t e AR7IE A7t Wde 4%
staich A&7 o] duka] 5442 (Table 1)} 2t

duto]7 e FHCE 24 HEA ol AXXHHES] ESGE
T B7ta Y AHA S8EE £49517] flste] AHP 2ARE AAlsH

Utk AHP £4& AZ2ARAZA 79, AZ2BHE BARE
39, Ax=BAE gy g5 9 A 791, ESGHH A4 5
Ql, AZZEHE IZRAA 59 52 HFLE F 2799 A&A
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sk AZE 9 B a7 ¥, Az &47e 2 =8
A~z A=A S(Social)E ol BARS ASH F1-AE 9

w3 EF, 2AF A9, A9 18, FAEY =209 29

]Oﬁﬁﬁlx}—J EAARLA 49 A =g, AGAE9] ALE] 9 FA]
A 710, ARl d o 7199 ArelE Y "O“OEHPHE]%OE]
G(Governance)= @4 92 SAA, &G Al ¥ &5, 714
ARG Al B BA =¥, AU G4 A", GEY 9 F530
gt o =8, Fd HOE 9t #5253 B o 5, A
o] JEe} or I, olAke] B A&TSHJEIA B, AT
Ala g7 A= A

drtol 2419] Bpw ol g E
2 dAFolAN =2d FrFgE gt WEEFEE &Rl

CVRE AF&shith CVRE Foidt wfjd o whet 71& dA
AL B HEEHE/t SEHER, & A7) W7t e 5

—| Minimize environmental risks

Carbon emission reduction activities and
environmental management practices

urable products

—] Environment [

_' Minimize resource usage

_| Efficient managenaent of recyclmg and track

_| Production anddserwce dehvery of eco-friendly |

_| New environmental technologies and processes

Respect for stakeholders' social norms, traditions,
and culture

—| Support for the underprivileged
Social ——| Operation of Win-Win cooperation program

Support for stakeholder welfare and social
uality of life

Contributions to the socio-economic
development of the community

|
|
—| Employment security I
|
|
|
|

Performing social contribution and corporate
social responsibility

—‘ Priority of ethical principles

ESG Activity Evaluation Factors for Sports Brands

—{ Compliance with operating laws

_| Anti-corruption efforts g/v?en interacting with the
state

Performance of obligations to partners and
] Governance _—| sharegnolders B

General shareholders' meeting or agenda for the
protection of shareholders' rights and interests

—{ Disclosure of company information and issues

—{ Adoption of employee ethics regulations I

Board of directors announcement and
sustainable management report
—| Sincere tax payment |

Fig. 2. Hierarchical structure
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Table 3. Analysis Methods for Each Round of Surveys

Survey Data Analysis
Round Format Survey Content Methods
Components and Content
I Open . . .
Considerations of ESG Analysis
o Open+ Modification and Content
Closed Enhancement Analysis
3 9point szilé(il;}tle[szzzrlnz?; Calculation of
scale Y Mean & CVR
Results
Evaluation of Content
40 9point Importance in the Calculation of
scale 3"Round Survey Mean & CVR
Consensus
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1 3
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Table 4. Weighted value and rank

Area Importance Rank CI
Environmental 0.291 3
Social 0.297 2 0.05
Governance 0.412 1

©

0.05 0.1 0.15 0.2 0.25 03 0.35 04 0.45

Environmental

sockl _ o

Govemance 0.412

Fig. 3. Weighted value and rank

Table 5. Importance and rank in Environmental

Factor Importance  Rankk  CI

Minimize environmental risks 0.124 5

Carbon Emission Reduction
Activities and Environmental 0.214 2
Management Practices

Production and service delivery of

. 0.237 1
eco-friendly durable products 0.02
Minimize resource usage 0.104 6
Efficient managemejnt of recycling 0.194 3
and track disposal
New environmental technologies 0.127 4

and processes

Korean Journal of Sport Science 2023, 34(3), 477-488
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Table 6. Importance and rank in Social

Table 8. Importance and priority of all items

Factor Importance  Rankk  CI

Respect for stakeholders' social

norms, traditions, and culture 0.159 2
Support for the underprivileged 0.093
Employment security 0.142 4
Operatlon' of Win-Win 0113 5
Cooperation Program
Support for stakeholder welfare 0.04
. . . 0.236 1
and social quality of life
Contributions to the Socio-
economic Development of the 0.152 3
Community
Performing social contribution 0.105 6
and corporate social responsibility ’
Table 7. Importance and rank in Governance
Factor Importance  Rankk  CI
Priority of ethical principles 0.116 4
Compliance with operating laws 0.110 5
Anti-corruption efforts when 0.133 )
interacting with the state '
Adoption of employee ethics 0.195 |
regulations
Performance of obligations to 0123 3
partners and shareholders '
0.04

General shareholders' meeting
or agenda for the protection of 0.054 9
shareholders' rights and interests

Disclosure of company

information and issues 0074 8
Board of Directors Announcement
and Sustainable Management 0.102 6
Report
Sincere tax payment 0.093 7

J9og gt ezt olsiuARY A8 FH-AE
2 2alEFo] 0.159, G A8 L AALA 7]0i7} 0.152,

A 18<7tgo] 0.142, AEYE T2 290] 0.113, AT
A 9 7149 A A £=880] 0.105, £9)AS AYel 0.0932
2 H7tE Q)

Az BrHES Ad S8 9 A=9E (Table 7)3
2ol ettt 2423 A9 8874 AEo] 0.1952 YEf 4
V}E 5 7MY 4402 aeEojof s o= BFrE o
o2 = A7kt S Al Foff 94| o] 0.133, }EY Y
F3of gt o) Fpedo] 0.123, &% Y] 447 0.116, &%
Al ¥ 2471 0.110, oA 2 A&7 F FE A F707F 0.102,
st Alg E271 0.093, 3]AHe] HHe} ol4r 3707} 0.074, 5
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Compound ~ Rank

Area Factor weight K
G Adoption of employee ethics 0.080 |
regulations
S Support for. stakeh(?lder Welfare and 0.070 )
social quality of life
Production and service delivery of
£ eco-friendly durable products 0.069 3
Carbon emission reduction activities
E and environmental management 0.062 4
practices
E Efficient managemgnt of recycling 0.056 5
and track disposal
Anti-corruption efforts when
G interacting with the state 0055 6
Performance of obligations to
G partners and shareholders 0051 7
G Priority of ethical principles 0.048 8
S Respect for stakeholders' social 0.047 9

norms, traditions, and culture

g Contributions to the socio-economic 0.045 10
development of the community

G Compliance with operating laws 0.045 11

S Employment security 0.042 12

G Board ot.~ directors announcement 0.042 13

and sustainable management report
G Sincere tax payment 0.038 14
E New environmental technologies 0.037 15
and processes

E Minimize environmental risks 0.036 16

S Operation of Win-Win cooperation 0.034 17
program

S Performing s0<:1'al contnbu'tl(‘)I'l and 0.031 18

corporate social responsibility

E Minimize resource usage 0.030 19

G Disclosure of company information 0.030 19
and issues

S Support for the underprivileged 0.028 21

General shareholders' meeting
G or agenda for the protection of 0.022 22
shareholders' rights and interests

E : Environmental, S : Social, G : Governance

Y ESE A 539 E= I T77F0.054= F7HE I
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