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Moderating Effect of Consumer Innovativeness on Relationship between
Sportwearable Device's Innovation Attribute and Innovation Resistance of
College Students

Yoon Sung Ma, Do Yeon Won, & Sang Hyun Park

Yonsei University

The purpose of this study was to identify the effect of sportwearable device’s innovation attribute on

innovation resistance and moderating effect of consumer innovativeness between sportwearable device’s

innovation attribute and innovation resistance.

Samples were the 20, 30s who registered on

undergraduate and graduate college students. They were extracted from three different universities, in

Seoul. After 125 questionnaires were removed, 375 samples were used in the actual analysis; frequency

analysis, reliability analysis, confirmatory factor analysis, correlation, and structural equation modeling.
The results were as follows. First, perceived innovation attributes of sportwearble devices had a negative

effect on innovation resistance. Second, consumer innovativeness was moderated in the relationship

between perceived innovation attributes and innovation resistance.

Key Words: Wearable device, Innovation Attribute, Innovation Resistance, Consumer Innovativeness KISS,,



