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F-1 9= 334 I 3
AE|H AY A A3

571522 Au2ERAN,

£ Ad++= F-1 47](Formula One World Championship) 2 Au]x F4o] Agl4d AES S 344
gewof ot &S nx Ao tid A= BAT AtEr|Y Fool wE ARA 2 EE RS v
TA5lE Zlo] HAoltt, AT WS AEZAYS AAetE o, thea 22 48 =299t A, 1 57
o] A F7] AET BE Au|x~ 4 AE 9 wFe9s B ske AR Yeyt 24, A=
A= B3l ARl 54 e A AT Fel A0 ko] o, Agd Ads FAME 3
Al AR PFell FEAQ FEE & = AR et AA, 5718 ¢l 22 Jde ZRRAS
S AYA Zdol FHARI AR o feleh, Ao 578 o] Y e e R 8912
A1 8Q BEE 54 3HAY Jud g frdte Aol 7Hed AR YEytt ol AnE FF
sk, F-1 471 1 571 Adeldle #ed %5, 22a A 5719 1 5] e B g ZeRA
2e7F e
Fool: MM 4, A8 AE, 344 sed F7], 29 va

A 2 EZ0 rE ol A¥X=22E Formula One World

Championship (F-1)°] $lem, HZ =9 43to]

FFaT 2 JAA S8 7K E ATt & 9 =9 dglA AHEUT F-1 2z A Al

o Y58S 73l dta(Branscombe & Wann, ARoz wid 409 gel o] vl=zYyA 7 & A4

1993), 83A%<= Zg@stA s (Sloan, 1989), 4% sta olow, A A BT E < 69 W AER 4
Ad &173 4 (Schofield, 1983) %% Al &3te 71%°] 1 tH(Financial Times, 2012).

T7] F50] HEAQ] AgaE2E
=
=

At AAEE F-1 dold 4718 FalrE dHax
29 8 7es AET + U
E3] ZH# o)A AE X (motor racing sports)el th

Q4o W e FAe|

th Fo IR E g S, QB ERo|x n}
gol, o=, HgolAol, A7IE, olddugolE 5
Z7to A BE Yol AXzd AL 7K1 9Tk
=5 F21d:2014. 08. 29.
=5 34 :2014. 11. 16.
AA 8FL 2014, 11. 17.

* A2 AZA L FA T (yujaegumest @gmail.com)

frolu vl Aol wlg) opajobe o] BE o]
A BEA S 271, F2 =9 HErlE &
ant. A2 SoA =A| 74 ol S 24
&1l +Y5HY Aldo] B3 AFfolnt
7] el = F-1 471 et a7

nHAE Alde] Fo FolE A~ FAHRYE Be
AT}, AFzRofo A An] A 4 (Service Quality)
BN =¥ Itk Zhang & Smith
zrrgzo] AHl2x FAA Z7180] 3
A AE 7es 2 AT, A7E Adse o

Mu|27) 5] ST stof Tt =27t

o 2> = o >
©
© &
o0
flo

g 93}

=27
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AlAFsEaL $

/\1 H] 2~ 7“(semce quality) 9] W& Parasuraman,
Zeithaml, Berry(1988)el <JaliA 4|5} HUTh. o5
AR AHl2 F4E 10719 FHe42 AYes
omn, ol @A IFhelXE AH|~ FAAG KS-SQL:
Korean Standard-Service Quality Index)Z7% 4] 5
7 AR (A, 2, i A, 38, SRR SR
O]%O]’J— }}\le’.

A Gronroos(1984) = 714 #43 7154 &
A (technical quality and functional quality) 2
A e F4e F 7 SHs Adst Tl
Mol HAAZ HhE A 29 o] gle U
of 214, A, H], Zgagoltt, 7%
A zote A7 BEe Yeoz 17
A A FHETt &t o

A3} %4, 2w AHae] £8

i

-
=
1=

lo,

LN U

)

rj\g
D oo R

rlo
>
=)
[
il

iy}

2

3
ko L e lz
—_— E ==
o
2l X,
ofN to
gg o

ro

Ny
e
Lpaw
o,
fo rge
i
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O,

e
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>
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I
o
U,

!
C

(Theodorakis et
oigk TS 7lfﬂoﬂ
A PN 2E &
& Wankel, 1989).

o] 9} o] MH| A FA O] v nA] A PiE =
ol T8 8QlojBne AMu|A FHHAI AYE T8
#2] o] k. AEz2FofoA B E]F AH]
/\9} Ao F-AI} 2 Auja FH9| o] LA

Fy AT E fFEste 2Hol 9o (Noll, 1991),
7:‘7] TgHY oz MuAaFAd o] g9FH I 9]
t}. 3 Murray & Howat(2002)& AX= 3
S0 A7 #AT o, A7) AFEG 9 B
718k, A7) XY e 23 B A4

o

ié".:

ol
=)
ot [

Juoz poael 979 l0d 0E a7 o
AP A2 29, 49 2 P A9l Bolt 4y
) ot [e]

S molmg® WS Fe3 dadS dga S gt}
(Brooks, 1994: Buell, 1984: Stotlar, 1989). ut
ZhA] A~ FA ] B AT 7] &9 % IR W

[¢]
e AFrR KT FUE AP wn

1998 Zhang et al., 1998).
Ao wA”A A

(Parasuraman et al.,
B 0#?‘— 0]9,]. 710] }\11:1]/\ Z2

N5g #8811, FARL ALl Fseus T34

o o] gate] SPuelo R B9 $EE Fudta,

AT 52 AT A2 A28 ﬁ%}ﬂx} gl
E

hﬂ% A PO% U}ﬂl‘% %}Ei o4 .
o (motwation)i G7A2 AT oW BF
&3S = ol&°] 7t WA A A E !
e, 141%4%71 CAET - FEVR B BE
73] “”%(Pelletier et al., L E
Ao g Fiuo AFHIL e Ao
Jolth(AlE 2, £49Y TrZH:rL 2011; Backman
Crompton, 1990: Mahon, 1994).

Az A g 5] dTe
golg ﬁms}:;ﬂ 713 293 Jou‘%i };sgq gt}

3)7)

AE 2 LH|FES

o ﬂoiﬂ Harrls(1973) & Sloan(1989) 7
2o 2 Agld nzz Aled a7 %5':;\]%) %

AT o128 AR ot 9l

28] Trail, Fink, & Anderson(2003 R
(Accomplishment), 714 77} (Aesthetic Sense), 2~E
g~ (Stress), (A14))Knowledge, 7}&4 (Familial)
AASFA AL, B AT Trail(2003) 52 AT22E ©]
;P"j‘:}

oo o

,] A{H]/\ ZA9 AgA

e, JE=(flow: °]dt’
7 (self-esteem) &2 3FSI T},

HE2] A (2004) o 28l 2
°, L—ZQ_V/]— 71-_0_/\1ax—1 7:] .% 0]
o7 ZojEnt, e, ApopEeate] TS Al
o ~x29 PR G5, A, w71, AF 2 JAHA
o o]27] 742 F8A A-&dth(Harter,1983).

%, ol AT F-1 232 A5 g Aux F
Ao QAFEe i FZEAE Aol A B o

2o B9l U, Huls FA A3 BHE A
w7 e, Heka o Aol Ak @7 el Ao

Muj 2o Ao WHS frd & Qe V) ZARE A
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Pl 9E A B 57155 ANAEAAY, ALl 4

2 ARaen, 2014492
AA R gl g A
£ 717 48 13-15
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) AFYBe B 715AT 761

ol1, 2015 7HH A2
20124 g7} 4

2 e
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I i

He

=
X
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24 =
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ol

A BYe A
(psychological experiment)

= (positive feedback)ell
sttt g Al d 4

g gggox
M) Aoz 4y

E 1. MR £

TE & (%)
A o 038
o2} 362

25 A o|vt 2.1

25~29 160

s 30~34 21.3
35~39 101

40~49 199

50 Al 1% 66

A 251

2 < 9.1

A2 195

2l 5 80
A 258

54 63

71€}h 63

8 94

AT 286

[ 7+ 383
&2} 31
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4. HAEST|o BEgE 3 MEE

——— b A=
1 2
Az m2 SEdA 917 217 .
(Accomplis ml: A3 723 906 182 853 921
hment) m3: AF~zL 897 218 .83
mb: 7} 201 902 .83
7= 5. A2 8HA| 19 894 789  8U
;2 5
(Familial) ot FC
md: B2 206 364 837
olo] 7 gk 2.544 1.267
F2H%) 36.343 18105
T EAH%)) 36.343  54.448

KMO measure of sampling adequacy=.804,
Bartlett measure of sphericity=1218.283, df=15, Sig=.000

ZAFET 2 Md|a EE

2 AFdAY Al F4 XA 7EHoR
SERVQUAL= °]&3lglth. A~ F4 2AH=72
‘SERVQUAL& Parasuraman et al.(1988)¢] 7}

o] Aul=FA0Y, A2l 49 2 AT i 7lsdT 763

o]} e WhH O R o] QoM E F-1 A7) A&
D= Servqual (Parasuraman et al., 1988)3}
Cronin et al.(2000)<] A7olA AHE 55 B
2 FAste] Abgsiath oY (E B TAFS A
vl 4 AT W SERd T AEA S AWt
AT},

FAIET 3 AlalA Zen 2aE wey
Neld ARe AEdw 22 PAAUY. A
A, FHE2006)9] Aol law A2 AR S 42

2 dyjo g Agayedl, #He 2 (hedonic well-
bing)¥} Ao E A UM (eudaimonic well-bing) &
2 7] k. & AFedlM e o] ZARET9 Ghani
et al.(1991), Huang(2003)¢] ZAI=+E Zarsto]
T H % STt

A ol A =9 Bl AR A
sttt A#Ee w9 #HH 23 1= Cunningham
& Kwon(2003)9] Aol AHEd 55 Edz 2

B A2 B8 AR R AlollA] o
2 ol ZPETolt}, o] EFE A¥2 Rop|HE
o] &5 o] ¢k, Theodorakis et al. (2001)& @&+
2E 20| Mula 4 23 TS Y. AR W
Wo 7 Howat et al.(1996)F @I do|A#e] 87
15w /NEs7| = skt
E 5. AMH|A SR ElEE Y MET
2ol
— K A=
1 2
SO oo A K 800 039 763
s& PR 762 0651 739
zarA
6 A7 762 156 777 891
(promotion)
ST A =Ead 78 171 749
5 47|19 oWlE 607 201 547
s3 ZR7F 18 923 87
A7|#e 2 AFFE 117 914 84 o1
(watch) s4: ~E#| 284 078 891 88
sl: 9%4 o7 191 676
olo] A gk 4319 2404
B2H%) 47991 26701
FHEH%) 47991 74701

KMO measure of sampling adequacy=.832,
Bartlett measure of sphericity=1795.979, df=36, Sig=.000

A h? A=
1 2 3
wl HE5s 82 28 164 819
2 V2 ARS8 271 186 8%
sew w3 FASE 8% 229 187 70 .
(positive rcl: 3HATA 80 119 313 74
feedback) reo: A2 815 185 206 741
re3 e 743 1460 340 690

p7 ANBY 179 8% 3@ 821
Azz plo SE=4 197 &9 B4 791
(self-este po: A4 240 82 262 802 936
em) g o]ATY 246 819 250 TH

P A=y 240 TH 3% T84

p3: AlEAE 206 220 815 778
p2: Zol=3 268 3% 807 828

el
Tl AW 248 219 TI6 742 99
(Flow) -
pd ZEEAS 286 364 749 75
p5 YELA 267 420 734 7736
ool 7 gk 9173 2129 1.240
B2H%) 57.330 13309 7.747
T2 2K %) 57.330 70629 78.386

KMO measure of sampling adequacy=.927,
Bartlett measure of sphericity=4472.229, df=120, Sig=.000
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. 2RA e S N il
2 Jehgton A% A4E 938E e
AL A2t 2292 Jehgon Al

A8 4 8]E PASW 18.0 for WindowS 223134t}
ZE 7 sl 7S4S s e, g
L[QAEXM(EFA: exploatory factor analysis) & A}
At AlEE B4 HW."”’JVH& gRelst= Cronbach's
o]} o] BE 73
gl3 jr ﬂ:rL A E slAst] st

o

2 et =4
B (cluster analysis) = AAIBIH L, A% F7] 5
gk Aol 5 EIs)7| $l3te 51 t-7% (independent
t-test)= AAISATH =4, T wet Au|s F4
?1/}‘} 2 34 gl 2tol7t hEA] FRlekr] st
Aol diste] 59 A5 AASETY. AR, A
H]/\ 17\19] u}& u_1 :L;gxq /\]. 53501] 3k ke S
1

ofr m]o
>
A
o
N,
w22

gelay] date] AT tdoz Au)x 4 &3
g2 25X (path-analysis) & &3] =&t}
A, 5719 2AEZHE Istr] el AlbE AH 2
] §R Yo giste] FHER AZEA S AAsH
oFiTh

EE{H&\-UM_{
o

S
M
1

A7z

7| =0 ME MulA F2, aefF ZE 3 38
I|=HHof Q1A X}O|

oA 7] Ae A A 57 Jee
A MEl 2~ F4 BRG] vt F7]
upEro 2 A~ FA3 vE 9 344 9=
Azt & FRlste AL 24 ZFo| et

Ag3th, T2 %A (promotion), A7) #&H(watch)
SQAEM Y] Aol A] & Qe HF
ok Z4zkel adld tigh F7] el w

Aol vl (& T 2T

rke

I
r
MY e

1=
=
m 2 P

Mt o mlo rotv o 4

)
lo

AAH R F-1 28229 AH|~ 4 F IR
aQld ek BhEe E4] 42 Ao & YEgrH(aE 7
M=2.47, A%7] M=2.13). ¥Hd 77]#F891L vlw
A A Jebgth(s7] M=3.93, A%7] M=3.32).
ol& 7t a<ld dig 7HHBL_E;10] g 0 9411]23}1:}

Yot 57] $5HE B & &7 @%91

2

Ma oox o 3

7 7. 2¢of| mE Mh|A FF ol4] Xlo| 2AM
L9l Mean Std. dr t
ZIZRA nF7] 247 087
. 282126 3518+
(promotion) A =7] 213 077
A7 H% %7l 393 04
200,059 5979k
(watch) A E7) 332 089

sk p< 001, #x p<Ol

ez E4e) Q431 3 eide Aeld AE
:L;(%;G ,qcuﬂoﬂ fHL j].o]k: SED o]l:__cq g%]%_o_

Eastl «l“] A= Jﬂ% AZd tel (& 8)2 ¥

2

o2l rjd
4T LT S MV VAR =13

99l Mean Std df t
ZAA sew 1E7] 308 98
8% - 9281907 6281
(positive feedback) #A%7] 240 3
A=t 2%7 311
274941 5432
(self-esteem) A% 258 S
Zgo 1=7] 359 75 o
26387 8264
(flow) AE7] 283 8

w0k < 001
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E 10. Metzgel olutzto] thft S7|5Fe = HED
olylA I}
A7 A » oA 2
A 2 Al Adz =3 9 537 5y
3 %74 =
P =svay A% 170 - 170
(self esteem) A¥dE 153 - 153
zenq Z2¢ [y - - -
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The Influence of Level of Motivation on Formula One World
Championship among Service Quality, Psychological Experience and
After Action

Suk-Kyu Kiml, Jae-Ahm Parkz, Tae-Dong Kirn3, & Jae-Gu Yu'
[Sangmyung University, ZUniversily of Arkansas, 'Research Institure for Gangwon, & 4Chung—Ang University

The purpose of this study was to examine the relationship among service quality, psychological experiment,
and positive feedback including the moderating effect of motivation at Formula One World Championship.
Therefore, the proposed research model was divided and compared by the level of motivation. By using
questionnaire method, we found the following results. First, high motivation group indicated a higher-level of
service quality, psychological experiment, and positive feedback than low motivation group’s. Second, service
quality had an influence on positive feedback directly and indirectly with the psychological experiment as a
mediator. Third, it would be more effective for high motivation group that driving positive feedback through
promotion while both promotion and watch is effective for low motivation group to drive positive feedback. Thus,

promotion is considered as an important factor in both high and low motivation group and the watch needs to
be strengthened in high motivation group.

Key Words: Service Quality, Psychological Experiment, Positive Feedback, Motivation, Model Comparison KISS’



